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This  year  (just  like  previous 
years)  Collis  Browne's  will  be  the 
number  one  advertised  anti-diarrhoeal. 

Now,  to  boost  demand  still  further 
we're  backing  you  up  with  our  heaviest- 
ever  Christmas  advertising  campaign. 
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tablets. 

Are  you  ready  for  the  early 
Christmas  demand?  Order  now  -  and  put 
Collis  Browne's  on  display  where 
your  customers 
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Others  'divide  and  emasculate',  says  Peter  Dodd 
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COMMENT 


"One  for  all.  And  all  for  one." 
Managing  director  of  Unichem, 
Peter  Dodd,  may  not  be  the  author 
of  the  phrase  but  he  has  now 
confirmed  publicly  that  it  is  his  policy  — 
something  his  competitors  have  known  to  be  the 
case  for  many  a  year.  Managing  director,  D.P. 
Mulholland  of  wholesalers  Graham  Tatford,  in 
springing  to  the  defence  of  the  not  insignificant 
Macarthys,  (see  p794)  points  to  Mr  Dodd's 
delight  in  squeezing  the  opposition,  especially 
when  the  going  gets  tough.  And  why  shouldn't 
he? 

Peter  Dodd  has  never  felt  the  need  to  be  an 
apologist  for  Unichem  and  its  impact  on 
pharmaceutical  wholesaling,  but,  this  week,  he 
nonetheless  both  throws  down  the  gauntlet  to 
pharmacists  and  sets  out  the  rationale  of  "co- 
operation" simply  and  convincingly  (see  p788). 
An  organisation  whose  aim  is  to  buy 
competitively  on  behalf  of  its  members  and  sell 
on,  either  ethicals  or  realistically  marketed  OTC 
lines  of  all  types,  at  prices  that  still  enable  it  both 
to  expand  and  redistribute  profits  back  to  its 
member  customers,  cannot  be  faulted.  Other 
wholesalers  use  their  muscle  too  in  various  ways. 
Numark  have  fostered  the  benefits  of  co- 
operative buying  from  early  days:  Vestric  do 
likewise  through  Vantage.  And  numerous  other 
wholesalers  do  their  best  for  the  pharmacist 
customers  as  well  as  for  their  non-pharmacist 
shareholders  (as  Peter  Dodd  would  say). 

So  wherein  lies  the  harm  in  one  wholesaler, 
Unichem,  acting  for  all?  It  members  have  the 
right  to  control  policy  and  would  continue  to  do 
so.  Or  would  they?  The  thing  one-party  states, 


closed-shop  unions  and  monopoly  big  business 
have  in  common  is  that  democratic  control  is  of 
little  benefit  to  those  who  exercise  it  —  simply 
because  there  is  no  alternative  for  the  opponents 
of  the  majority  view. 

We  believe  the  choice  of  wholesaler  should 
continue  to  be  as  large  as  the  market  will  stand. 
There  is  some  over  capacity  in  the  industry  yet, 
but  a  working  balance  between  the  big  four  and 
the  depots  run  by  their  regional  competitors  must 
be  to  the  good  of  pharmacists,  customers  and 
patient.  Whether  the  small  go  to  the  wall,  as 
predicted  by  stockbrokers  Philips  &  Drew 
recently,  or  the  big  four  become  three  and  two  of 
them  close  depots,  as  suggested  by  Gerald 
Brooks  of  Sants  last  week,  remains  to  be  seen. 

Only  so  much  cash  can  be  extracted  from 
any  manufacturer  by  even  the  largest  wholesaler 
before  the  benefits  of  scale  are  exhausted. 
Indeed,  wholesaler  groups  perhaps  capitalise  on 
this  by  offering  fringe  services  which  monopoly 
arguments  suggest  should  have  remained 
exclusive  to  the  National  Pharmaceutical 
Association  (insurance).  We  cannot  fault  them 
for  doing  so,  because  the  pharmacist  is  then 
given  a  choice.  But  with  services  there  was 
already  a  choice  in  the  open  market:  there  would 
be  no  alternative  to  a  monopoly  wholesaler. 

Pharmacy  has  many  factions  and 
organisations  representing  the  aspirations  of  the 
individual  and  the  group.  Their  voices  seldom 
unite  in  common  cause  to  face  a  common  enemy. 
But  often  there  is  strength  in 
diversity  of  approach  provided  the 
ultimate  goal  is  agreed.  Perhaps 
Nuffield  will  define  such  a  goal. 
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DHSS  issues  PI 
product  licence 


Unichem  seek  a 
wholesaling  monopoly 


All  pharmaceutical  wholesalers, 
apart  from  Unichem,  serve  only  to 
divide  and  emasculate  the 
pharmacist,  says  chairman  Peter 
Dodd.  "They  are  not  interested  in 
you,  and  the  sooner  they  cease  to 
exist  the  earlier  can  independent 
pharmacists  realise  their  potential." 

Other  pharmaceutical  wholesalers 
seek  either  to  extract  profits  from 
pharmacists  for  the  benefit  of  shareholders 
or,  with  the  odd  few  who  don't,  dilute  the 
buying  power  and  economies  of  scale 
available  to  independent  pharmacy,  Mr 
Dodd  told  delegates  at  the  Unichem 
Convention  in  Portugal. 

Every  independent  pharmacist  should 
be  a  Unichem  member,  said  Mr  Dodd,  in 
what  he  described  as  a  "statement  of  self 
evident  facts  and  logic  which,  hitherto, 
have  never  been  said  publicly".  And 
every  independent  should  buy  at  least  80 
per  cent  of  his  wholesale  purchases 
through  Unichem. 

Unichem  is  the  only  chance 
independent  pharmacy  has  to  unite  in 
strength  and  at  the  same  time  retain 
independence.  Pharmacists  owe  it  to 
themselves  and,  for  those  who  care,  their 
profession,  to  unite  with  each  other  in 
Unichem,  thereby  getting  the  optimum 
economics  of  distribution  allied  to 
maximum  buying  power.  These  will  in  turn 
produce  increased  levels  of  profits  which 
can  then  be  passed  back  to  pharmacists  in 
the  most  acceptable  way,"  he  said. 

Vestric  trade  for  the  benefit  of  Glaxo's 


shareholders  —  and  Macarthys  and  other 
wholesalers  trade  for  the  benefit  of  their 
proprietors  or  shareholders,  he  told 
delegates.  "Unichem  trades  for  you  —  and 
the  future." 

Mr  Dodd  reminded  those  who  claim 
that  Unichem  will  become  too  strong  that  it 
is  a  co-operative  "owned  and  controlled 
by  the  pharmacists  it  serves." 

"You  can  dictate  the  policy  through  the 
board,  where  the  elected  representatives 
are  a  majority,  and  are  practising 
pharmacists  like  yourselves,"  he  told  the 
convention.  "It  is  impossible  for  your 
organisation  to  become  too  powerful, 
because  its  strength  can  only  be  used  on 
behalf  of  independent  pharmacists. 
Pharmacist  members  control  it.  Whatever 
is  good  for  Unichem  is  good  for  its 
members.  Do  not  allow  those  with  vested 
interests  to  cause  you  or  any  pharmacist  to 
forget  —  the  members  are  Unichem. 

"Every  independent  pharmacist  must 
be  made  to  think  of  tomorrow  and  act  now, 
to  recognise  the  self  evident  logic.  Those 
who  are  committed  should  help  fellow 
pharmacists  to  see  the  light.  If  they  are  to 
remain  in  pharmacy  for  40  weeks  or  40 
years  the  answer  is  the  same  —  unite  with 
each  other  in  Unichem  now. 

"Every  day's  delay  is  a  postponement 
of  the  time  when  independent  pharmacy, 
through  Unichem,  can  realise  its 
combined  strength  and  its  collective 
potential,"  Mr  Dodd  said. 

Asked  to  comment,  Mr  David  Wright, 
managing  director  of  Macarthys,  said  Mr 
Dodd's  words  sounded  like  the  same  tired 


The  Department  of  Health  has  issued  the 
first  parallel  import  product  licence.  It  was 
issued  on  October  23  to  API  (Suppliers) 
Ltd,  the  company  set  up  by  the  Association 
of  Pharmaceutical  Importers  to  import  for 
members. 

The  licence  was  issued  for  Adalat 
Retard,  Mr  Stanley  Blum,  API  chairman, 
told  C&D.  As  C&D  went  to  press  no  further 
licences  had  been  issued,  according  to  the 
Department  of  Health.  Details  will  be 
published  in  the  London  Gazette. 


old  gramophone  record. 

"Mr  Dodd  is  so  frantic  to  grab  turnover 
and  dominate  the  market  that  he  has 
forgotten  that  community  pharmacists  are 
not  swayed  by  price  alone  —  they  value 
the  quality  of  service  and  the  choice  of 
wholesaler.  In  the  present  situation  a 
pharmacist  is  free  to  exert  a  degree  of 
control  on  any  supplier  by  simply  placing 
or  withdrawing  his  business. 

"Mr  Dodd's  dreamworld  of  an  80  per 
cent  market  share  to  the  'friendly'  society 
would  create  a  'pharmaceutical  1984'. 
However  1984  is  nearly  over  and  we  know 
how  inaccurate  Orwell's  philosophy  was 
—  Mr  Dodd's  expectation  will  be  similarly 
unfulfilled  and  he  knows  it. 

"Still,  as  the  end  of  the  year 
approaches  I  would  like  to  reciprocate 
Peter's  warm  feelings  for  my  company  by 
being  the  first  to  wish  him  a  happy 
Christmas.  He  will  know  what  I  mean  when 
I  say  that  wishes  for  personal  prosperity 
next  year  would  be  superfluous!" 

Mr  Peter  Worling,  Vestric's  managing 
director,  said  Mr  Dodd's  statement  was  far 
from  the  truth.  "It  is  disturbing  that  at  a 
time  when  pharmacy  is  under  pressure 
from  so  many  directions  that  he  obviously 
finds  it  necessary  to  use  divisive  tactics  in 
an  attempt  to  boost  sales,  when  he  has 
failed  to  do  so  by  other  means. 

"Vestric,  and  this  applies  to  the 
majority  of  comprehensive  wholesalers,  is 
structured  with  only  one  aim  in  mind,  and 
that  is  to  give  the  best  possible  service  to  its 
community  pharmacy  customers.  The 
policy  we  have  attempted  has  been  to 
remain  price  competitive  and  at  the  same 
time  support  the  pharmacist  vigorously  in 
both  his  professional  and  commercial 
roles." 

Apart  from  the  provision  of  pharmacy 
computer  equipment  Vestric  offers  a 
comprehensive  monthly  promotional 
package  —  "Over  2,000  Vantage 
members  receive  the  support  of  the  fastest 
growing  symbol  group  operation  presently 
available.  In  addition  we  offer  the  best 
discount  package,"  Mr  Worling  said. 

Mr  Arthur  Trotman,  managing 
director  of  Independent  Chemists 
Marketing  Ltd,  said  of  Mr  Dodd's  words: 
"Strong  stuff,  yet  another  step  towards 
Unibondage?" 
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Chemists'  POM 
knowledge 
equal  to  GPs' 

Almost  six  out  of  ten  people  believe 
that  pharmacists  know  as  much 
about  prescribed  medicines  and 
their  side  effects  as  doctors. 

A  similar  proportion  claim  they  would, 
in  principle,  be  willing  to  ask  a  pharmacist 
for  advice  when  they  are  ill,  but  in  fact 
only  about  one  person  in  five  says  they 
have  ever  asked  a  pharmacist  for  advice 
about  using  prescribed  medicines. 

Such  data  suggests  that  the 
professional  skills  of  pharmacists  are 
under-used  and  should  be  seen  as  a 
valuable  resource  for  improving  primary 
health  care,  Mr  David  Taylor,  ABPI 
director  of  economic  planning  told  a 
conference  in  London,  on  Wednesday. 

It  comes  from  further  analysis  of  the 
Association  of  the  British  Pharmaceutical 
Industry's  attitudinal  survey  (reviewed  last 
week,  p749).  Informed,  pharmacist- 
guided  self  medication  could  help  provide 
a  more  efficient  pattern  of  care  in  the 

Perfumes  by  post 
via  Prestel 

A  "day  or  night  postal  gift  service" 
for  some  leading  perfumes  has  been 
launched  on  Prestel  —  British 
Telecom's  viewdata  service  by 
Harpenden.  Herts,  pharmacist  Mr 
Idris  Hughes. 

The  service  is  available  through  the 
public  part  of  Mr  Hughes'  On-pharm 
pharmacy  database  (see  C&D,  September 
8)  and  promises  that  gift  orders  placed  by 
2.30pm  will  be  despatched  on  the  same 
day  by  first  class  post. 

Users  of  the  service  have  a  limited 
choice  from  the  ranges  of  Chanel,  Nina 
Ricci  and  Christian  Dior  and  order  via 
Prestel  "response"  pages  which 

Bristol-Myers' 
nutrition  grant 

Bristol-Myers  are  making  a  five- 
year  unrestricted  nutrition  research 
grant  of  £200,000  to  the  Medical 
Research  Council's  Dunn  Nutrition 
Unit,  Cambridge. 

The  grant  will  be  administered  by  Dr 
Roger  G.  Whitehead,  the  unit's  director 
Chemist  &  Druggist  3  November  1984 


community.  But  responsible  self 
medication  should  not  be  seen  primarily  as 
a  method  of  saving  the  National  Health 
Service  money,  he  said. 

Speaking  at  a  seminar  "Prescription  to 
OTC  —  is  there  really  a  trend?"  Mr  Taylor 
said  that  in  the  foreseeable  future 
increased  self  medication  might  save  the 
NHS  about  £10m  a  year.  Although  this  was 
a  worthwhile  amount  he  pointed  out  that  it 
was  put  in  perspective  by  the  fact  that 
between  1982  and  1983  NHS  "real"  (ie 
Retail  Price  Index  adjusted)  spending 
increases  totalled  around  £l,000m. 

"Shifting  the  burden  of  medicine  costs 
away  from  taxpayers  onto  the  back  of 
groups  like  the  elderly,  who  are  currently 
exempt  from  payments  because  of  the 
NHS,  would  in  social  terms  cost  not  benefit 
the  community."  Experience  abroad  with 
rigid  "negative  lists"  which  stop  doctors 
prescribing  well  established  medicines  for 
"minor"  conditions  with  the  intention  of 
forcing  patients  to  make  direct  OTC 
payments  has  proved  disturbing.  Doctors 
react  by  prescribing  alternative  and 
sometimes  more  expensive  preparations, 
he  said.  Patient  education  and  voluntary 
changes  in  consumer  choice  would 
obviate  such  unwanted  consequences. 


automatically  transmit  the  order,  the 
sender,  and  the  name  of  the  intended  gift 
recipient  to  Fragratel,  which  is  owned  by 
Mr  Hughes'  Manorfield  Emprise  Co. 

Mr  Hughes  told  C&D  this  week  that 
consumer  response  had  been  immediate 
—  and  that  one  of  the  first  orders  had  come 
in  from  South  Africa!  He  sees  selling  to  the 
consumer  as  a  logical  extension  of  the  On- 
pharm  professional  database  (which 
already  has  public  pages,  including 
offering  advice  about  medicines)  and 
would  be  willing  to  receive  inquiries  from 
other  pharmacists  wishing  to  use  On- 
pharm  in  a  similar  way. 

"Teleshopping"  is  a  developing  part  of 
the  Prestel  service,  allowing  both  direct 
ordering  and  funds  transfer  to  cover  the 
bill  in  some  cases.  On-pharm  itself  is  the 
subject  of  a  news  feature  in  the  latest  issue 
of  the  Prestel  Directory. 


and  fellow  of  Darwin  College,  Cambridge. 

Principal  research  at  the  unit  involves 
the  nutrition  of  mothers  and  children. 

The  grants  programme  also  includes 
the  £20,000  Bristol-Myers  award  for 
distinguished  achievement  in  nutrition 
research,  presented  annually  to  an 
individual  scientist.  This  year's  winner  is 
Professor  lohn  C.  Waterlow,  Emeritus 
Professor  of  Human  Nutrition,  University 
of  London,  London  School  of  Hygiene  and 
Tropical  Medicine. 


Consultancy  for 
rural  matters 

Pharmacist  Miall  James  has  sold  his 
business  to  set  up  a  rural  pharmacy 
consultancy.  He  proposes  to  provide 
local  public  relations  activity, 
prepare  applications  for 
presentation  to  the  Rural 
Dispensing  Committee,  and  to 
assess  sites  with  a  view  to  someone 
opening  up, 

Mr  James  has  been  a  community 
pharmacist  for  22  years,  and  until  recently 
owned  a  business  on  Canvey  Island,  Essex. 
He  has  been  on  Essex  LPC  since  1967  and 
the  FPC  since  1974.  He  sits  on  the  FPC's 
dispensing  subcommittee  and  is  a  council 
member  of  the  Rural  Pharmacists 
Association. 

It  is  difficult,  says  Mr  James,  for  a  busy 
pharmacist  to  view  the  problem  of  opening 
in  a  rural  area  objectively  and  to  make 
time  to  present  his  case  effectively.  He 
proposes  to  be  available  to  present  cases  to 
local  bodies  and  hearings  of  the  RDC,  and 
to  provide  PR  activity  to  local  opinion 
formers. 

There  are  many  rural  areas  which 
could  and  should  support  a  pharmacy,  he 
believes,  where  the  pharmacy  would 
complement  and  improve  existing 
community  services.  Mr  James  is  prepared 
to  survey  such  areas  and  to  provide  an 
assessment  report.  If  required  he  could  go 
on  to  provide  a  package  including  the 
necessary  permissions,  planning 
approvals  and  other  matters. 

The  cost  of  the  service  would  be  on  a 
time-used  basis,  or  possibly,  should  a  total 
package  be  taken,  a  profit  share  —  for  a 
period  —  in  the  resulting  business.  Mr 
James  can  be  reached  at  10  Badgers  Way, 
Thundersley,  Benfleet,  Essex  SS7 1TB 


Handling  drugs 

Some  specific  requirements  about  storage 
and  record-keeping  have  already  been 
imposed  by  regulation  under  section  66  of 
the  Medicines  Act,  and  others  are 
currently  under  consideration,  Health 
Minister  Kenneth  Clark  said  in  the 
Commons  this  week. 

"Section  66  enables  detailed 
requirements  to  be  imposed  by  regulations 
with  respect  to  a  wide  range  of  matters, 
such  as  the  handling,  storage  and  safe 
keeping  of  medicines  and  the  standards  of 
construction,  equipment  and  hygiene  at 
premises  where  medicines  are  handled," 
said  Mr  Clark  in  reply  to  a  question  from 
Mr  Laurie  Pavitt  (Lab). 
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No  supervision 
brings  £300  fine 

ft  pharmacy  company  has  been 
fined  a  total  of  £300  by  Hove 
magistrates  for  supplying 
medicines  without  the  supervision 
ol  a  pharmacist. 

Superintendent  Mr  Lawrence  Sprey,  a 
director  of  S.F.George  Ltd,  of  Portslade, 
Sussex,  admitted  supplying  Synalar 
ointment  and  selling  Codis  tablets  at  the 
shop  while  there  was  no  pharmacist 
present. 

Miss  Katrina  Wingfield,  prosecuting 
on  behalf  of  the  Pharmaceutical  Society, 

LRC  have  a  ring 
of  confidence 

ft  low  dose  contra<  eptive  ring  Is 
being  evaluated  by  LRC  Products 
and  the  World  Health  Organisation 
but,  say  LRC,  speculation  that  it  will 
be  launched  next  year  is  premature. 

The  silicone -based  ring  is  designed  to 
fit  over  the  cervix  and  release 
levonorgestrel  at  a  constant  rate.  Clinical 
trials  are  ongoing,  say  LRC:  "But  it  is  too 
early  to  comment  specifically  other  than  to 
say  results  to  date  look  promising." 

In  the  USA,  the  Today  contraceptive 
sponge,  expected  to  be  launched  in  the 
UK  early  next  year,  is  being  advertised  on 
television,  according  to  a  report  in 
Advertising  Age. 

The  commercials  are  running  on  at 


told  the  court  that  a  young  girl  assistant 
had  sold  the  Codis  tablets  to  a  Society 
inspector  on  May  21. 

The  inspector  had  then  spoken  to  the 
dispensing  assistant  and  asked  if  any 
prescriptions  had  been  filled  that  morning 
and  whether  a  pharmacist  was  present.  At 
first  the  dispenser,  who  had  worked  for  the 
company  for  more  than  30  years,  denied 
having  filled  any  prescriptions,  but  the 
inspector  discovered  he  had  handed  out 
the  Synalar  ointment. 

Mr  David  Aaronberg,  counsel  for  the 
company,  explained  that  there  should  have 
been  a  locum  pharmacist  in  the  shop  that 
morning. 

The  company  was  fined  £150  on  each 
charge  and  ordered  to  pay  costs  of  £100. 


least  30  US  stations  and  say  the  sponge  is 
"the  best  idea  since  the  pill",  says  the 
report.  However  the  so-called  big  three 
television  networks  —  CBS,  ABC  and 
NBC  —  have  so  far  refused  to  screen  the 
advertisements. 

Contraceptive  advertisements  are  also 
on  television  in  Spain.  The  country  is  said 
to  be  in  "uproar"  over  a  commercial  for 
US-made  Prime  condoms,  according  to 
the  same  publication. 

Meanwhile  "CB  Fleet,  the  marketer 
that  pioneered  television  advertising  for 
disposable  douches,  is  testing  the  waters 
again,  this  time  for  its  Fleet  disposable 
enema." 

□  Apparently  nearly  one  third  of  Britains' 
doctors  take  no  precautions  when  making 
love.  Yet  more  than  half  of  them  have 
specialised  family  planning  qualifications 
and  a  fifth  have  at  least  three  children,  said 
the  Mirror  last  week. 


Tuneful  drug 
advertisement 

Paul  Foot,  a  Mirror  columnist,  last 
week  questioned  the  relevance  of  a 
free  cassette  of  Beethoven's  pastoral 
symphony  used  to  promote  a  new 
indication  for  Janssen 
Pharmaceutical's  Motilium. 

He  correctly  states  that  the  industry's 
Code  of  Practice  on  advertising  and 
promotion  says  that  such  gifts  should  be 
relevant  to  medicine  or  pharmacy.  The 
point  he  omitted  was  that  the  other  side  of 
the  tape  carries  information  about  the 
drug. 

A  spokesman  for  Janssen 
Pharmaceutical  told  C&D:  "Over  the  last 
two  years  we  have  found  audio  cassettes  to 
be  a  popular  and  inexpensive  means  of 
communicating  product  information  to 
doctors.  The  tape  in  question  includes 
important  information  on  a  new  indication 
for  Motilium  (its  use  in  Parkinson's  disease) 
as  well  as  an  explanation  of  the  mode  of 
action.  We  hope  that  our  enthusiasm  for 
Beethoven  has  not  overshadowed  the 
original  intention." 


Prevention  pays 

Where  chemists  have  sought  the 
advice  of  the  local  crime  prevention 
officer  they  are  considerably  less 
likely  to  be  burgled  than  those  who 
haven't,  according  to  a  Home  Office 
report. 

Under  the  Misuse  of  Drugs  (Safe 
Custody)  Regulations  1973  chemists  can 
apply  for  a  certificate  of  exemption  if  the 
police  are  satisfied  with  their  security.  The 
crime  prevention  officer  looks  at  the 
premises  and  makes  recommendations 
that  must  be  complied  with  if  an  annual 
exemption  certificate  is  to  be  issued. 

The  research  shows  that  in  1981  in 
England  and  Wales  14  per  cent  of  non- 
exempted  pharmacies  were  burgled  and 
lost  Controlled  Drugs.  But  only  2  per  cent 
of  those  who  acted  on  the  crime  prevention 
officer's  advice  lost  drugs.  In  Scotland  the 
figures  were  19  per  cent  and  2  per  cent 
respectively.  Reducing  Burglary:  a  study 
of  chemists'  shops,  by  Gloria  Laycock. 
Published  by  the  Home  Office  Crime 
Prevention  Unit,  50  Queen  Anne's  Gate, 
London  SW1H  9AT. 

The  General,  Municipal  and 
Boilermakers'  Union  call  for  a  European 
boycott  on  Merrell  Dow  products  (C&D 
October  20,  p705)  has  won  support  from 
other  European  chemical  industry  unions. 


Mr  Bernard  Pendle  (centre),  managing  director  of  Cow  &  Gate,  recently  completed  25 
years  with  the  company.  He  is  pictured  receiving  a  "Mother  &  child"  statuette  from 
colleagues  at  a  celebration  dinner  held  at  the  Priory  Hotel,  Bath,  recently.  From  left  to 
right  are:  Mr  M.W.  Rodd,  export  sales  and  marketing  director,  Mr  L.F.  Osborne,  UK  sales 
director,  Mr  Pendle,  Mr  P.M.  Fairhurst,  operations  director  and  Mr  P.F.  Miles,  financial 
director 
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J&J  recall  oil 
to  check  Tioax' 

Johnson  &  Johnson  last  week 
recalled  thousands  of  bottles  of 
their  baby  oil  which  had  been 
allegedly  spiked  with  bleach  by  the 
Animal  Liberation  Front. 

The  company  says  that  so  far  no 
contaminated  bottles  have  been  found  and 
thinks  the  action  was  probably  a  hoax:  they 
defended  their  action  saying  they  wanted 
to  be  sure  no  one  was  harmed.  Indeed  a 
spokesman  for  ALF  was  reported  last  week 
as  having  heard  nothing  about  the  attack. 

Pharmacists  and  supermarkets  in  the 
Solent  area  were  asked  to  remove  all  stocks 
from  their  shelves  and  return  it  clearly 
marked  to  Johnson  &  Johnson  for 
examination.  Had  it  just  been  chemists  that 
were  affected  we  could  have  relied  on 
pharmacists  to  check  for  contamination,  a 
spokesman  told  C&D.  The  returned  bottles 
are  to  be  treated  as  damaged  goods  and 
retailers  will  be  reimbursed. 

The  public  have  been  told  to  check 
with  retailers  that  stock  now  on-shelf  is 
fresh  if  they  are  in  any  doubt,  say  J&J. 


Doctor  wins  anti- 
smoke  gum  fight 

Despite  the  recent  victory  of  a 
Manchester  doctor  who  is  now 
allowed  to  prescribe  anti-smoking 
chewing  gum  on  the  NHS  the 
Government  are  standing  firm  in 
not  allowing  the  product  to  be 
generally  supplied  on  prescription. 

Dr  Chris  Steele  and  three  other 
doctors  have  been  allowed  to  prescribe  the 
gum  but  a  second  hearing  of  a  local  DHSS 
tribunal  rejected  appeals  for  six  other 
cases  of  prescribing  the  gum  on  the  NHS. 

The  Health  Education  Council  is 
spending  £100,000  on  an  anti-smoking 
campaign  supplying  kits  to  GPs  consisting 
of  a  booklet  for  the  doctor,  and  one  for 
patients,  plus  posters  for  the  surgery. 

A  second  campaign  worth  £200,000 
aimed  at  schools  was  launched  this  week 
by  the  HEC.  Called  "pace  setters"  it  uses 
wall  charts  and  posters  to  be  put  up  in 
school  classrooms. 

Pharmacists  in  Canada  are  also  joining 
the  anti-smoking  drive.  Some  have  agreed 
to  distribute  educational  material  and 
others  have  agreed  to  stop  promoting  or 
stop  selling  tobacco  products  in-store,  the 
Globe  and  Mail  reported  recently. 


PSNC  on  the  ball 

There  can  be  no  questioning  the  progress 
made  by  the  Pharmaceutical  Services 
Negotiating  Committee  in  negotiating  for 
us  over  the  last  two  or  three  years.  It  looks 
as  though  the  executive  is  working  as  a 
team,  with  enough  rapport  established  to 
get  things  together.  A  bit  like  the  Russians 
who  have  kept  the  same  men  in  charge  of 
their  foreign  affairs  so  long  they  know, 
better  than  any  one  of  the  opposing 
camps,  what  the  state  of  play  is,  and  how  to 
exploit  it.  But  to  be  specific. 

Profit:  A  tremendous  relief  to  find  our 
arguments  regarding  profit  have  been 
accepted  by  the  review  panel.  With  a  drop 
in  fees  from  longer  term  prescribing,  the 
thought  of  any  further  drop  was  a  serious 
worry.  This  raises  a  point  which  puzzles  me 
a  little.  Since  we  are  paid  out  of  a  global 
sum,  and  there  has  been  a  substantial  drop 
in  fees  following  a  Government  directive  to 
doctors  telling  them  to  prescribe  more  at 
less  frequent  intervals,  should  not  the 
global  sum  be  redistributed  in  such  a  way 
as  to  compensate  for  this  direct  loss? 

Oxygen:  Marvellous  to  learn  that  we 
can  put  in  a  quote  for  concentrators  more 
competitive  than  anyone.  Sounds  like  a 
Heineken  advertisement,  particularly  as 
our  present  cylinder  service  is  correctly 
adjudged  unbeatable. 

Discounts:  PSNC  is  to  ask  DHSS  to 
monitor  discount  from  wholesalers  to 
contractors.  Two  wholesalers  have  recently 
reduced  their  levels  as  I  know  personally. 
Following  my  piece  on  two-into-one 
contracts  last  week  where  I  touched  on 
dispensing  doctor  discounts,  may  we 
assume  they  also  will  come  under  scrutiny? 
Probably  not,  since  PSNC  is  only 
concerned  with  pharmacist  contractors, 
even  though  it  is  the  real  differentials 
between  the  two  professions  which  give 
rise  to  the  competition  between  us. 

Generics:  Pharmacists  should  be 
allowed  to  substitute  generics  of 
proprietary  products  so  long  as  the 
substitute  has  the  same  bioavailability  and 
is  therapeutically  identical.  Approved 
listings  of  suitable  products  would  be  sent 
to  us  if  this  policy  is  accepted  by  the 
DHSS.  It  is  an  interesting  thought,  though 
I  would  want  to  have  the  circumstances 
under  which  this  substitution  could  take 
place  spelled  out  clearly.  If  ever  there  was 
a  reason  for  pharmacists  getting  away  from 
"on-cost"  mentality  this  is  it. 

If  only  we  were  given  more  leeway 
regarding  products  supplied  and  some 
incentive  for  exercising  our  expertise  and 
judgment  PSNC  would  be  in  a  position  to 
offer  substantial  savings  for  the  NHS.  To  do 
this  we  must  first  accept  that 


manufacturers  of  new  medicines,  through 
extended  patent  life,  should  have  a  longer 
term  for  investment  recovery.  Then  they 
would  be  perfectly  capable  of  producing 
the  product  at  prices  more  competitive 
than  the  generic  suppliers  of  today.  For  a 
long  time  I  was  able  to  supply  Penbritin  for 
all  scripts,  open  or  brand  named.  Which 
must  prove  something? 

Response  

It  was  interesting  to  see  the  response  to  the 
letter  from  Mr  Rhodes  which  poured  scorn 
on  the  quality  of  information  given  in 
manufacturers'  advertisements  directed  at 
pharmacists.  I  agreed  in  the  main  with 
what  he  said,  but  made  no  comment  at  the 
time  because,  frankly,  if  any  pharmacist 
seriously  expects  the  formulas  for  things 
like  Actif ed  or  Benyhn  to  be  discussed  in 
full,  with  the  mode  of  action  explained, 
when  we  have  been  selling  them  for  twenty 
years  at  least,  then  either  he  is  lazy  or  can't 
read.  With  new  products  it's  a  different 
matter  and,  like  him,  I  resent  the  scanty 
attention  paid  to  our  need  to  know 
ingredients. 

But  the  point  made  in  the  replies  from 
three  manufacturers  last  week  to  his  letter, 
is  that  they  see  their  adverts  to  us  as,  firstly 
reminding  us  of  the  product;  secondly, 
telling  us  how  they  propose  pre-selling  it 
for  us,  and  finally,  letting  us  know  what's  in 
it  for  us.  Primarily  a  commercial  sales 
pitch  in  which  the  professional  content  is 
taken  for  granted.  For  myself  I  find  this  a 
bit  irritating  because  it  seems  to  assume 
that  we  are  only  concerned  with  the 
volume  of  sales  and  the  profit. 

I  suspect  Mr  Rhodes  made  his 
complaint  because  he  was  offended  by  this 
assumption,  which  pays  no  deference  to 
our  professional  judgment.  What  he  is 
saying  to  the  makers  is:  "Don't  take  our 
knowledge  for  granted,  and  concentrate 
on  the  deal.  Let  us  take  the  deal  for 
granted  and  concentrate  on  the  reasons 
why  we  should  sell  your  product."  I 
wouldn't  argue  against  this,  and  suggest 
the  copywriters  and  advertising  agencies 
be  told  about  our  delicate  sensibilities. 


Call  for  Hunts 

Congratulations  to  the  staff  at  Hunt's 
Pharmacy  in  Winchester  for  their  initiative 
and  work  in  presenting  a  full  window 
display  recording  both  a  little  history  and 
the  progress  of  pharmacy  over  100  years.  It 
looked  from  the  illustration  last  week,  to 
have  been  a  clear,  dignified  display  which 
could  only  enhance  their  impact  and 
reputation  in  the  community.  A  nice  touch 
to  time  it  to  coincide  with  the  BP 
Conference. 
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Marketing  and 
medicines 

I  note  with  interest  comments  made  by  Mr 
Rhodes  in  his  letter  (October  20,  p732). 

In  many  ways  I  agree  with  his 
comments.  Manufacturers  should  make 
every  endeavour  to  keep  the  profession 
informed  of  the  active  ingredients  of  any 
proprietary  medicine:  a  number  of 
publications  contain  this  information. 

I  would  suggest  that  manufacturers 
also  have  a  responsibility  to  inform  the 
profession  of  activities  they  are 
undertaking  to  promote  sales  of  those 
products  through  retail  pharmacy. 

It  is  in  the  retail  pharmacy  that 
professional  pharmaceutical  and 
commercial  expertise  come  together  and  I 
believe  that  manufacturers  would  be 
failing  in  their  duty  were  they  not  to  advise 
the  trade,  as  impactfully  as  possible,  of 
their  marketing  plans. 
Phil  Rowling 

Manager,  Consumer  Products  UK, 
Menley  &  James  Laboratories  Ltd 


Rhodes  scholar? 

At  a  recent  meeting  of  the  East  Anglian 
regional  information  working  party  one  of 
the  more  recently  qualified  hospital 
pharmacists  raised  a  problem  which  was 
causing  him  concern. 

He  pointed  out  that  several 
advertisements  for  OTC  products 
appearing  regularly  in  the  pharmaceutical 
Press  contained  no  indication  of  the  active 
constituents  of  the  product  being 
advertised.  We  looked  at  several  and  what 
we  found  increased  the  concern.  Three 
advertisements  for  products  whose 
constituents  may  interact  with  prescription 
products,  or  are  contra-indicated  in  some 
disease  states  (Contac  400,  Cymalon  and 
Day  Nurse),  bear  no  indication  of  the 
constituents  or  warning;  one  (Benylin) 
refers  to  the  active  constituent  of  a 
competitor  product,  but  does  not  identify 
its  own  composition,  and  one  (Sinutab) 
shows  the  package  illustrated  in  such  a 
way  that  only  one  of  two  active  constituents 
is  visible,  which  may  be  misleading.  A 
Migraleve  advertisement  does  contain 
detailed  dosage  instructions,  but  again  no 
details  of  the  constituents. 

I  assume  that  the  purpose  of  these 
advertisements  is  to  encourage 
pharmacists  to  recommend  the  products  to 
customers,  but  they  seem  to  provide  a 
minimum  of  information  on  which  to  base 
such  recommendation  or  to  substantiate 
claims  made  in  the  advertisement.  Yes,  the 
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I  pharmacist  has  access  to  other  sources  of 
information,  including  the  package  insert, 
but  it  would  be  inappropriate  to  consult 
the  latter  in  front  of  the  patient  and 
reference  works  are  most  easily  consulted 
under  the  ingredient's  generic  name 
rather  than  the  "trade"  name. 

With  several  thousand  products  on  the 
market  no  pharmacist  can  hope  to 
remember  the  constituents  of  them  all, 
especially  if  not  handling  them  daily. 
Surely  advertisements  in  professional 
journals  should  be  informative  as  well  as 
eyecatching.  The  pharmaceutical  industry 
could  then  use  its  advertising  skills  to  the 
benefit  of  themselves,  the  pharmacist  and 
the  patient  by  educating  as  well  as 
attracting  business. 
Shirley  Ellis 
Bottisham,  Cambridge 


Poor  taste 

We  wish  to  register  our  dismay  at  the  very 
distasteful  image  of  a  pharmacist 
portrayed  by  the  advertisement  for 
"Savoury  Complan"  (October  6,  p617). 

By  implication,  the  photograph  in  the 
advertisement  portrays  the  pharmacist  as 
an  avaricious  elderly  gentleman  whose 
only  interest  in  the  products  he  stocks  is  in 
the  financial  gain  involved.  Many 
advertisements  of  a  similar  vein  have 
appeared  in  C&D  from  time  to  time  but 
none  which  so  blatantly  portrays  the 
pharmacist  as  a  target  for  manipulation  or 
enticement  by  monetary  gain. 

It  is  obviously  necessary  for 
manufacturers  to  communicate  discounts 
and  cash  incentives  to  retail  pharmacists 
but  can  this  not  be  done  in  a  rational, 
business-like  manner  without  recourse  to 
the  poor  taste  of  this  example? 

We  find  it  highly  offensive  that  a 
pharmacist  who  is,  hopefully,  an 
intelligent,  ethical  and  professional  person 
should  be  portrayed  in  such  a  base 
manner.  This  money-grabbing  image  of 
retail  pharmacy  may  be  prevalent  among 
the  general  population  but  we  hope  that 
your  editorial  staff  neither  share,  nor  wish 
to  publicise,  such  an  image. 
A.M.  Gillian,  S.A.  Groves,  M.H.  Berry. 
G.A.  Lay  and  J.A.  George 
Pharmacists  at  Battle  Hospital,  Reading. 
If  the  advertisement  is  as  offensive  to 
pharmacists  as  you  suggest  it  will  have 
failed  in  its  purpose.  Nevertheless,  we  are 
sure  that  pharmacists,  as  professionals, 
weigh  the  merits  of  particular  medicine 
formulations  or  foods  before  stocking 
them,  taking  into  account  both  their 
therapeutic  and  possible  psychological 
benefits  for  the  patient.  Most  of  the 
products  in  the  advertisements  in  question 
are  well  established  and  their  formulas  are 


well  known  to  pharmacists.  The 
pharmacist  is  the  one  and  only 
professional  who  gets  no  fee  until  he  makes 
a  sale,  and  in  determining  between 
products  of  equal  value,  he  is  entitled  to 
take  into  account  his  profit  margin.  He 
won't  be  offering  a  service  to  the  public  for 
very  long  if  he  doesn't.  Editor. 


Hypothesis 

As  Mr  Ritchie  of  Macarthys  points  out 
(C&D,  October  27),  if  every  Unichem 
member  qualified  for  Unibond  the  average 
payment  would  be  £1,000  each,  rather 
than  £2,000  each. 

He  is  also  quite  correct  when  he  points 
out  that  the  greater  the  purchases  of  an 
outlet,  the  greater  will  be  the  share  of  that 
outlet  in  the  £4m  Unibond  bonus. 

Mr  Ritchie  chooses  to  ignore  that,  as  I 
have  already  stated,  should  the  level  of 
support  be  such  that  the  fund  becomes  too 
diluted,  then  that  in  itself  would  justify 
recommending  to  the  board  and  members 
additional  monies  being  added  to  the  £4m 
Unibond  fund.  If  Mr  Ritchie's  hypothesis 
proves  to  be  correct,  then  not  only  will  all 
members  benefit  from  the  current  scheme, 
but  also  from  the  series  which  would 
almost  certainly  follow. 
Peter  Dodd, 

Managing  director,  Unichem. 


Out  of  bondage 

Mr  Peter  Dodd  rejects  criticism  of  the 
Unibond  scheme  from  Macarthys' 
managing  director  and  makes  light  of 
chairman  Mr  Ritchie's  reported  comments 
that  Macarthys  are  to  question  what 
business  they  should  be  in  (October  13). 

Mr  Dodd  clearly  believes  that 
Macarthys  should  not  be  in 
pharmaceutical  distribution  and  will  no 
doubt  do  ah  that  he  can  to  expedite  their 
departure.  Can  it  have  been  entirely 
fortuitous  that  the  review  of  the 
pharmaceutical  wholesaling  sector  by 
stockbrokers  Phillips  &  Drew  was 
published  so  soon  after  the  announcement 
of  Unibond? 

Once  before  when  trading  conditions 
should  logically  have  resulted  in  reduced 
discounts,  Mr  Dodd  "upped  the  ante"  and 
poor  old  Sangers  bit  the  dust.  He  appears 
to  have  done  it  again.  But  is  Unibond 
really  going  to  capture  the  imagination  of 
his  members  and  swell  their  ranks  still 
further?  True,  it  does  offer  an  additional 
distribution  of  profits  on  top  of  normal 
terms,  but  how  much? 

On  any  objective  assessment,  the  yield 
More  Letters  on  p794 
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Which  company  has  the  name 
people  feel  better  with? 


Mitchell  House,  Southampton  Road,  Eastleigh,  Hants.  S05  5RY 

R84025  All  brand  names  are  trade  marks 
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Continued  from  p792 
from  Unibond  on  the  turnover  which  has  to 
be  committed  for  three  years  (minimum 
£216,000)  will  be  less  than  0.4  per  cent, 
assuming  inflation  does  not  exceed  5  per 
cent  per  annum.  Some  may  get  more  and 
others  less.  In  such  a  lottery,  who  can  tell? 

And  is  it  really  true  that  Unibond 
penalises  no-one?  What  about  your  loyal 
rural  members  running  marginal 
businesses  under  the  essential  pharmacies 
scheme  who  dispense  less  than  2,000 
scripts  per  month,  often  with  low  net 
ingredient  costs?  And  will  the  urban 
chemist  who  is  leapfrogged  also  lose  his 
Unibond  if  his  turnover  falls  below  the 
£6,000  per  month  commitment? 

No  doubt  there  are  other 
circumstances  in  which  the  old  adage  "all 
that  glisters  is  not  gold"  will  be  seen  to 
apply  to  Unibond. 

I  credit  my  retail  pharmacist 
colleagues  with  the  intelligence  to 
recognise  Unibond  for  what  it  is,  another 
stick  and  carrot  scheme  which,  far  from 
being  a  triumphant  affirmation  of 
Unichem's  market  supremacy,  has  rather 
more  to  do  with  flagging  growth  rate 


because  of  parallel  importing  and  Vestries 
increased  market  share  (turnover  up  16pc). 

Many  retail  pharmacists  will  also 
recognise  the  truth  in  Macarthys'  slogan  a 
few  years  ago  —  "A  reduction  in  choice  is 
a  reduction  in'  service"  —  especially  when 
there  can  be  no  long-term  financial  benefit 
retained  by  the  chemist  contractor. 
D.P.  Mulholland,  MPS 
Managing  director,  Graham  Tatford  Ltd 

GPs' scramble 

The  clawback  of  suppliers'  discounts  from 
dispensing  doctors  has  provoked  the  same 
undignified  scrambling  that  was 
pharmacy's  shame  when  we  were  the 
victims  —  it  now  seems  years  ago. 

Until  now  we  have  enjoyed  a  happy 
working  relationship  with  a  local 
dispensing  practice,  whom  we  previously 
supplied  at  cost  less  a  small  discount,  by 
using  the  discount  we  had  had  forced 
upon  us  by  our  wholesalers  and  by  a 
limited  amount  of  direct  buying.  That 
relationship  has  now  been  soured  by  the 
activities  of  some  wholesalers  in  their 


blinkered  and  short  sighted  search  for 
turnover  at  any  price,  including  the  early 
demise  of  rural  pharmacy. 

Some  long  time  ago  the  conference  of 
local  pharmaceutical  committees  voted  in 
favour  of  a  Somerset  suggestion,  that  the 
Pharmaceutical  Services  Negotiating 
Committee  should  explore  NHS  funded 
bulk  supplies  to  doctors,  which  would 
continue  to  allow  the  doctors  payment  of 
fees  for  self-administered  injections,  IUDs 
etc,  or  even  dispensing  fees  for  rural 
doctors,  but  which  would  take  away  the 
sort  of  profit  grabbing  motive,  which  has 
produced  a  fivefold  increase  in  flu 
vaccination  over  two  years  in  one  town. 

What,  if  anything,  has  been  done 
about  that  suggestion,  which  far  from  ideal 
would  at  least  bring  local  doctors  and 
pharmacists  back  into  some  kind  of 
working  relationship  instead  of  bickering 
and  back-biting  over  profit  jealousies? 
Who  will  need  Clothier  when  the 
wholesalers  finally  nail  down  the  coffin  of 
pharmacy's  local  function?  Can  urban 
pharmacies  afford  to  be  complacent? 
A.O.  Bond 

Glastonbury,  Somerset. 


Get  Free 
£1WH.  Smith 
vouchers. 

Now  special  Vi  dozen  outers  of  Vivas  and  Impulse  you  buy  from 
your  wholesaler  will  contain  a  proof  of  purchase. 

In  return  for  a  set  of  four  proofs  of  purchase  from  the  same  brand, 
Elida  Gibbs  will  give  you  a  £1 W.  H.  Smith  voucher. 

No  limit  to  the  number  of  vouchers  you  can  collect,  either! 
And  with  our  massive  £2.5m  advertising  support,  including  TV 
and  national  press,  you're  sure  to  collect  a  lot! 

What's  more,  sales  volumes  plus  cash  margins  for  these  two  top 
body  spray  brands  give  you  far  and  away  more  profit  than  all  those 
cheaper  body  sprays.  So  stock  best  sellers  Vivas  and  Impulse,  and  start 
cashing-in  on  best  sellers  at  W.  H. Smith! 

PROMOTION  RULES  1 .  Closing  date  for  receipt  of  application  is  31st  December  1984.  2.  Please  allow  28  days  for  delivery. 
3.  The  proofs  of  purchase  are  contained  in  special  outers  of  Impulse  and  Vivas.  In  return  for  a  set 'of  four  proofs  of  pur 
chase  from  the  same  brand  you  will  receive  a  £1  W.  H.  Smith  voucher  You  may  apply  for  as  many  vouchers  as  you  wish 

fOM  THE  BIGGEST  NAME  IN  TOILETRIES.  ELIDA  GIBBS 


l  L   
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Gambler  takes 
no  chances 

Jovan  have  departed  from  their  tradition  of 
introducing  complementary  male  and 
female  fragrances  with  the  launch  of  the 
men's  grooming  range  Gambler  into  a 
national  test  market. 

The  fragrance,  which  was  launched  in 
the  United  States  last  year  is  being  tested 
by  in-store  consultants  in  Alders 
department  store,  Croydon  and  21  Boots' 
branches. 

The  range  is  packaged  in  brown  and 
gold  livery  and  comprises  aftershave 
(50ml,  £8),  spray  cologne  (50ml,  £9), 
cologne  splash  (100ml,  £14),  stick 
deodorant  (85g,  £4.95)  and  aftershave 
balm  (4oz,  £9.95).  The  company  describes 
the  fragrance  as  being  "citrus,  green  and 
cypress  sage  combined  with  evocative 
spices  and  warm  woody  undertones." 
Gambler,  is  designed  "for  the  man  who 
leaves  nothing  to  chance." 

The  company  sees  Gambler 
competing  with  such  labels  as  YSL  Pour 
Homme,  Givenchy  for  G'  Men  and  Chanel 
for  Gentlemen,  among  others. 

"If  the  test  market  proves  successful  we 
will  be  adding  further  products  to  the 
range"  says  marketing  director  of 
Beecham  Proprietaries-Medicines,  Mr 
Edward  Scott.  If  Jovan  decide  to  launch 
the  range  nationally  it  will  be  available  to 
all  accounts  but  Mr  Scott  believes  that  the 
pricing  will  determine  distribution. 

Jovan  are  currently  promoting  the  new 
range  with  Egon  Ronay's  Lucas  Guide 
1985  (£7.50)  —  free  with  any  Gambler 
purchase  worth  £8  or  more. 

The  company's  leading  brand  is  Musk 
Oil.  Chemist  distribution  (excluding 
Boots)  has  risen  by  30  per  cent  in  1984. 
However  distribution  of  all  Jovan 
fragrances  has  increased  by  17  per  cent  in 
the  same  year,  say  Jovan.  "The  improved 
distribution  of  Musk  Oil  and  other  Jovan 
brands  is  due  to  increased  sales 
penetration  achieved  by  the  medicine 
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salesforce  working  alongside  Jovan 
specialists,"  says  Mr  Scott. 

Jovan  are  spending  £0.5m  on  a  pre- 
Christmas  advertising  campaign  for  Jovan 
Musk  Oil  for  men  and  women.  The  advert, 
reproduces  a  lonley  hearts'  classified 
advertising  page  in  black  and  white,  with 
two  Jovan  Musk  Oil  products 
superimposed  in  colour.  Close  readers  of 
the  listings  are  rewarded  by  one  ad  that 
offers  a  free  sample  of  Musk  Oil  from 
Jovan.  Media  carrying  to  Christmas 
campaign  include  TV  Times,  Sunday, 
Woman,  Cosmopolitan,  Woman 's  Own, 
She,  True  Story,  True  Romances, 
Woman's  Story,  Company  and  Time  Out. 

Jovan  are  continuing  the  sell-in  of  their 
Sensual  Selection  for  the  Christmas 
period.  Trade  prices  for  the  two  parcels 
are  £39.99  and  £75  —  each  contains  Musk 
Oil,  Andron,  Pagan  and  Pagan  Man  in 
cologne  spray,  perfume  and  after  shave. 

Jovan's  New  Year  promotions  include 
Musk  Oil  for  men  and  women  —  an 
uncartonned  limited  edition  of  women's 
cologne  (50ml,  £4.29)  and  aftershave 
(100ml,  £4.29)  in  units  of  12. 

Andron  for  man  and  woman  features  a 
regular  cartonned  25ml  aftershave  and 
cologne  available  at  £1  off.  The  packs 
have  a  detachable  crowner  and  are  in 
displays  of  12  units  each. 

Eau  Fresh  —  10ml  trial  size  for  £0.99  — 
is  packed  in  12s  in  a  shelf  organiser. 

Pagan  has  two  limited  edition  offers  in 
non-standard  uncartonned  bottles  —  25ml 
cologne  at  £1.99  and  50ml  cologne  at 
£2.99  (12s).  Pagan  Man  aftershave  is 
uncartonned  (50ml,  £1.65)  comes  in  outers 
of  12. 

Sex  Appeal  comes  in  a  special  25ml 
size  of  cologne  for  women  at  £2.99  and 
aftershave  cologne  at  £2.99  offers  a  saving 
of  £1  per  bottle.  Each  display  contains  12 
units  and  each  bottle  is  individually 
priced.  Jovan,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex  TW8 
9BA. 


Two  new  Classics 


Colson  &  Kay  are  introducing  two  new 
products  to  their  1985  Piz  Buin  range  to 
complement  the  recently  launched  classic 
brown  lotion. 

Water  resistant  classic  brown  oil 
(200ml,  £5,25)  and  cream  (100ml,  £3.95) 
caratene.  The  cream  is  water  resistant. 

The  company  supporting  the  Piz  Bum 
range  with  a  £200,000  media  spend  in  the 
women's  Press. 

Point  of  sale  is  based  on  a  modular 
system  with  a  choice  of  several  units. 
Trade  promotion  incentives  are  available, 
say  Colson  &  Kay,  Shetonlield Road , 
Manchester  M22  4RW. 


HAIRCARE 
PRODUCTS 


Regularly 
Introduced 

Lady  Jayne  means  the 
very  latest  in  hair  fashion 

styles.  All  packaged  in 
eye-catching  pastel  colours, 
that  harmonise  perfectly, to 
create  in-store 
excitement. 

Available 
in  five 

colours 


Laughton  &  Sons  Limited, 
Warstock  Road,  Birmingham 
021-474  5201 


Double  Act 


The  first  complete  range  of  contraceptives  with  spermicidal  lubricant 


DUET  DU] 

super  safe  super 


UET  DUET 

ersafe      super  safe 


DUET 

supersafe 

ULTRA  THIN 

Enhanced  sensitivity  with 
SPERMICIDAL  LUBRICANT 
lof  extra  safety 


DUET 

supersafe 

FULLY  SHAPED 

with 

SPERMICIDAL  LUBRICANT 
for  extra  safety 


DUET 

supersafe 

RIBBED 

Extra  sensation  with 
SPERMICIDAL  LUBRICANT 
for  extra  safety 


DUET 

supersafe 

STUDDED 

Exerting  stimulation  with 
SPERMICIDAL  LUBRICANT 
for  extra  saf ety 


DUET  DUET  '  DUET  DUET 

supersafe     supersafe      supersafe  supersafe 


ULTRA  THIN      1      1    FULLY  SHAPED 


DUET  SUPERSAFE  IN  4  SENSITIVE  VARIETIES 


They  get  the  choice. 

Duet  Supersafe  is  the  first  range  of 
contraceptives  to  offer  your  customers  not  only 
four  popular  varieties  but  also  spermicidal 
lubrication  in  all  kinds  - 


FULLY  SHAPED 
ULTRA  THIN 


RIBBED 
STUDDED 


You're  offering  the  best  of  both  worlds 
choice  and  security. 


You  get  the  profits. 

Three  million  couples  are  now  using  the 
sheath  and  the  market  is  growing  fast. 

Choice  with  security,  high  shelf  visibility  and 
the  right  prices  will  attract  both  new  and  existing 
customers. 

Over  60%  of  sheath  sales  are  made  by  you, 
the  chemist.  That's  why  Chefaro  are  offering 
you  introductory  discounts  giving  you  up  to 
60%  profit  on  return. 

uuwr 


supersafe 


GET  IN  ON  THE  ACT  -  CONTACT  YOUR  CHEFARO  REPRESENTATIVE  NOW. 
Chefaro  Proprietaries  Ltd.,  Science  Park,  Milton  Road,  Cambridge  CB4  4BH. 
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Shock  treatment 
from  Wella 

Wella  have  launched  the  Shock  Waves 
range  of  fashion  hair  cosmetics  and 
accessories,  aimed  at  the  14-22  year  old 
age  group. 

The  range  comprises:  a  125ml  tube  of 
wet  styling  gel  (around  £1.35)  that  is  non- 
greasy  and  easily  removed  by  brushing 
and  combing;  hair  glitter  (two  8g  phials, 
around  £1.25)  in  red,  gold  or  multi- 
coloured combinations;  a  luminous 
shining  gel  (50ml,  around  £2);  hard  rock 
hairspray  (150ml,  around  £1.50);  and  the 
color  flashes  (around  £1.35  each)  range  of 
clip-on  coloured  artificial  hair.  Available 
in  nine  shades  (three  of  which  are  also 
available  in  plaits),  the  flashes  can  be  cut 
shaped  or  blended  into  the  hair.  Shades 
range  from  beach  blonde  to  purple  tiger 
and  green  diamond. 

Point  of  sale  material  incorporates 
merchandising  trays  and  a  rotating  display 
tower  for  the  color  flashes.  Also  included 
are  "educational"  consumer  leaflets  on  the 
range,  plus  showcards. 

A  pre-Chrislmas  sampling  campaign 
has  been  co-ordinated  with  many 
magazines,  say  Wella. 

A  15ml  Shock  Waves  wet  gel  is  a  cover 
mount  on  December's  Looi!:  Now 
magazine. 

Wella  have  also  introduced  Stylite 
styling  mousse  with  colour  (75ml,  £1.49) 
which,  they  say,  combines  the 
conditioning  styling  properties  of  Stylite 
mousse  with  subtle  colouring  effects. 

The  mousse  incorporates  anti-static 
properties  which  make  it  suitable  for 
setting  and  blow  drying,  while  built-in 
conditioners  give  manageability,  say 
Wella.  The  mousse  comes  in  five  shades: 
blonde,  pearl,  soft  brown,  hazel,  claret. 

During  the  next  12  months  Wella  will 
be  spending  £1 .5m  to  support  the  Stylite 
range  including  a  campaign  for  Stylite 
mousse  with  colour  in  the  women's  Press  in 
the  New  Year.  Wella  Great  Britain,  Wella 
Road,  Basingstoke,  Hampshire. 
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Watching  the 
women's  Press 

The  following  column  lists  advertisements 
for  chemist  merchandise  due  to  appear  in 
the  IPC  women's  Press.  The  magazines  are 
divided  into  three  categories  —  weeklies 
(W),  monthlies  (M)  and  magazines  aimed 
at  the  younger  end  of  the  market  (Y).  The 
monthly  magazines  covered  are  the 
December  editions  due  to  appear  mid- 
November. 


Elizabeth  Arden:  M 
Ashe  Double  Amplex:  W,  Y 

Bayer  Natrena:  M 
Beauty  without  Cruelty:  M 
Beechams  Badedas:  M 
Bovril:  M 
Germaloids:         W,  M 
Germolene:  W 
Shaders  &  toners:  Y 
Vykmin:  W 
Yeastvite:  W 
Bo  water  Scott  Andrex:  W 
British  Tissues  Dixcel:  W,  M 

Carnation  Slender:  Y 
Carter  Wallace  Discover  2:  M 
Charles  of  the  Ritz :  W ,  Y 

Chattem  Mudd:  Y 
Sun-in:  Y 
Chesebrough  Pond's  Cachet:  M 
Combe  Lanacane:  M 
Cow  &  Gate:  M 
Crookes  Hermesetas:  M 

Sweetex:  W,  Y 

DDD  Blisteze:  M 
Dentinox  colic  drops:  M 
Dentinxo  gel:  Y 
De  Witt  hair  thickener:  M 
Christian  Dior:  M 
Elida  Gibbs  Signal:  Y 
Timotei:  Y 
Eylure  10-0-6:  Y 

Tabac:  M 
Givenchy:  M 
Guerlain:  W,  M 

Heinz  babyfood:  M 
Houbigant:  Y 
Innoxa:  W,  M 

Johnson  &  Johnson  Carefree:  W,  M 
Jo  van:  W 
GR  Lane  Quiet  Life:  W 
Larkhall  Labs  Lipcote:  M 
Estee  Lauder:  M 
Lilia  White  Colour:  Y 
Mason  Pearson:  Y 
National  Pharmaceutical 
Association:  W 
Nicholas  Labs  Almay:  W 

Feminax:  Y 
Nurse  Harvey:  M 
L'Oreal  Elnett:  W 

Golden  hair:  M 


Parim  Fidgi:  M 
Pickles  Snufflebabe:  M 
Plough  Maybelline:  W,  Y 

Rapidol  Inecto:  W 
Reckitt  &  Colman  Dettox:  W 
Nina  Ricci:  M 
Richardson  Vicks  Moncler 
Derma:  Y 
Night  of  Ulay:  M 
Rimmel:  W,  M,  Y 

Rochas:  M 
Helena  Rubinstein:  M 
Yves  Saint  Laurent:  M 
Searle  Canderel:  M 
Seven  Seas  Healthcare:  W 
Sterling  Health  Cymalon:  Y 
Tampax:  W,  Y 

Wella:  W,  M 

Worth:  M 


Balsam  addition 
to  Family  range 

Cox  Pharmaceuticals  have  added 
blackcurrant  bronchial  balsam  (100ml 
£0.66)  to  their  Family  Medicines  range. 

Each  10ml  of  the  Pharmacy  medicine 
contains  chloroform  and  morphine 
tincture  0.4ml,  ephedrine  hydrochloride 
16mg,  liquid  extract  of  squill  0.017ml  and 
sucrose  2.2g.  The  recommended  dose  for 
adults  is  10ml  up  to  four  times  in  24  hours 
and  for  children  (10  to  15  years  old)  it  is 
5ml  four-hourly.  Asthmatics  should 
consult  their  doctor  before  taking.  Cox 
Pharmaceuticals  Ltd,  Whiddon  Valley, 
Barnstaple,  Devon  EX32  8NS. 


Turn  on  the  heat 

The  Mentholatum  Co  are  supporting  their 
Deep  Heat  range  with  a  £400,000  national 
television  campaign  running  till  mid- 
November.  The  Mentholatum  Co  Ltd, 
Longiield  Road,  Twyiord,  Berkshire, 
RG109AT. 


Leichner  duo 

Leichner  have  launched  Twist  and  Glow 
total  coverage  foundation  stick  (£1.95)  and 
Touch  and  Shimmer  pressed  powder 
compact  (£0.99). 

The  foundation  which,  says  the 
company,  is  "non-drying,  won't  turn 
orangey  and  stays  on  no  matter  what", 
comes  in  four  shades  of  ivory  silk,  almond 
glow,  spangled  beige  and  natural  tan. 

The  powder  is  for  night  and  day  wear 
and  comes  in  bronze,  gold  and  silver 
shimmer.  Leichner  (London)  Ltd,  202 
Terminus  Road,  Eastbourne,  East  Sussex. 
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Fast  working 
lice  lotion  

Suleo-M  and  Suleo-C  lotions  (both  55ml, 
£1.35)  will  erradicate  head  lice  and  their 
eggs  in  one  two-hour  application  —  10 
hours  less  than  other  preparations  —  claim 
International  Laboratories. 

Suleo-M  contains  malathion  0.5  per 
cent  w/w  and  Suleo-C  contains  carbaryl 
0.5  per  cent  w/w  accommodating  the  trend 
by  health  districts  to  rotate  insecticides  to 
combat  resistance,  says  the  company. 

Pharmacists  may  consult  International 
Laboratories  about  preferred  insecticides. 
Computer  data  base  has  been  established 
to  monitor  and  advise  on  insecticidal 
rotation  as  a  service  to  health  districts. 

The  Pharmacy  only  lotions  are  to  be 
promoted  to  health  districts  and  the 
medical  profession  as  well  as  pharmacy 
via  advertising  and  direct  mail.  A 
"Pharmacy  guide  to  head  lice"  is  to  be 
supplied  to  the  trade  and  POS  material  is 
available. 

The  lotions  are  not  recommended  for 
children  under  six  months  old  unless 
under  medical  supervision.  The 
preparations  should  not  be  used  near  a 
naked  flame,  neither  should  a  hair  dryer 
or  artificial  heat  be  used  to  dry  the  hair 
after  application.  International 
Laboratories  Ltd,  Wilsom  Road,  Alton, 
Hants. 

Distribution  deal 

Chefaro  Proprietaries  have  completed  a 
deal  with  Dietary  Specialities  to  market 
Seatone,  Healthitone,  Multi-B  vitamin 
capsules;  Vita  Youth,  bran  bars  and  Heat 
Pak.  Chefaro  Proprietaries  Ltd,  Science 
Park,  Milton  Road,  Cambridge  CB44BH. 


Go  gambling! 

A  free  week  for  two  in  Las  Vegas,  with 
£1,000  spending  money,  is  the  top  prize  in 
a  competition  for  Marbert  Man  buyers. 

Entrants  have  to  answer  questions 
about  Las  Vegas  and  complete  a  tie- 
breaker. 

Display  cards  and  shelf  strips  are 
available  featuring  the  competition. 

A  Marbert  Man  advertising  campaign 
will  be  running  in  pre-Christmas  issues  of 
the  Women's  Press  and  Sunday 
Supplements. 

The  December  issue  of  Woman 's 
World -mil  feature  a  250,000  sampling 
campaign.  Classic  sales  Ltd,  Warton 
House,  150 High  St,  London. 
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Pavlova  range 
from  Mavala 

Mavala  have  launched  a  new  range  of 
beauty  products  called  Pavlova  and  have 
extended  their  Payot  range. 

The  Pavlova  range  comprises  perfume 
—  (7ml  £30;  15ml  £49;  9ml  spray  £35  and 
15ml  spray  in  lacquered  box  £90)  eau  de 
toilette  —  (60ml  £20;  120ml  £30;  95ml 
spray,  £30;  30ml,  £15  and  10ml  £9.95).  A 
bath  and  bodycare  range  contains  cream 
bath  £12.95,  body  lotion  £15,  soap  £12.95 
and  deodorant  £9.95. 

The  range  is  being  supported  with 
advertisements  in  Vogue  up  to  Christmas. 
The  10ml  eau  de  toilette  spray  is  on  offer  at 
£5.75  for  the  Christmas  period. 

The  company  has  extended  their  Payot 
range  to  include  creme  repair  (30ml,  £22; 
50ml,  £32),  Hemera  cleansing  milk 
(100ml,  £5.85),  teint  captivant  (£7.25), 
body  toning  lotion  (£18.95),  toning 
massage  brush  (£8.50),  coffret  containing 
creme  and  brush  (£21.50),  after-sun  repair 
(£10.25). 

On  offer  for  Christmas  are  orange 
refillable  eau  de  toilette  spray  (10ml, 
£2.35);  mini-colour  set  (£5.99)  and  home 
manicure  set  (£5.85).  Mavala  Laboratories 
Ltd,  16  Morewood  Close,  London  Ro  ad, 
Sevenoaks,  Kent  TN132HV. 

Eurax  OTC  look 


Eurax  has  been  repositioned  to  address  its 
major  OTC  market  of  skin  irritation. 

Eurax  ointment  has  been  renamed 
Eurax  cream  and  both  lotion  and  cream 
have  been  repackaged  in  house  style. 

New  packs  are  printed  "soothes  skin 
irritation"  which  the  company  sees  as  the 
product's  major  OTC  market.  Eurax  is  still 
indicated  for  scabies  but  people  tend  to  go 
to  their  doctor  for  treatment  of  that 
condition,  say  Ciba  Consumer 
Pharmaceuticals,  Horsham,  West  Sussex 
RH124AB. 

Suivie  offer  

Merrell  &  Pardoe  are  offering  the  retailer  a 
25  per  cent  free  stock  bonus  on  orders  of 
Suivie  body  sprays.  The  offer  runs  from 
November  5  to  December  21.  Merrell  & 
Pardoe  Ltd,  Park  Lane  Industrial  Estate, 
Oldbury,  Warley,  West  Midlands. 


ICML  savings 

During  December  Independent  Chemists 
Marketing  are  offering  four  additional 
packs  of  Nusoft  cleansing  pads  worth  £3, 
with  every  pack  of  the  product  ordered. 

In  addition  there  is  a  20  per  cent  bonus 
on  Nucross  kaolin  and  morphine  (200ml), 
a  10  per  cent  bonus  on  pholcodine  linctus 
(100ml)  and  a  7Vz  per  cent  bonus  on 
aspirin  tablets  (100s),  aspirin  soluble 
(100s)  and  paracetemol  (100s).  An  8  per 
cent  bonus  is  given  on  the  Nuwarm  terry 
towelling  hot  water  bottles  which  are  on 
promotion  for  consumers  at  £4.99.  A  2Vz 
per  cent  bonus  is  available  on  all  other 
bottles  in  the  Nuwarm  range  (excluding 
economy). 

Consumer  savings  are  also  offered  on 
Nusoft  all-in-one  nappies  toddler  size  (10s 
and  30s),  sterilising  tablets,  feeders, 
nursery  wool  (50g,  lOOg  and  250g),  pleats 
(small  and  large),  twin-pack  kitchen  towel, 
teats  3s  (all  sizes),  cotton  buds  (100s), 
aluminium  foil,  Lotus  cold  cream,  puffs 
economy  and  standard  (white  and 
coloured),  Sunpure  full  fruit  drink  orange 
and  lemon,  Hanx  Mansize  (100s),  tissues 
150s,  single  teat  medium  and  fast, 
soothers,  sterilising  liquid  (500ml),  twin- 
pack  toilet  tissues. 

There  is  also  a  free  Amara  VHS  180 
video  tape  (£5.25)  with  every  flash 
composite  pack  comprising  two  member 
packs  of  Magicubes  and  two  member 
packs  of  super  10s.  Independent  Chemists 
Marketing  Ltd,  51  Boreham  Rd, 
Warminster,  Wiltshire  BA12  9JU . 

ON  TV 
NEXT  WEEK 


1  Ln  London 

WW  Wales  &  West 

We  Westward 

M  Midlands 

So  South 

B  Border 

Lc  Lanes 

NE  North-east 

G  Grampian 

Y  Yorkshire 

A  Angha 

E  Eireann 

Sc  Scotland 

U  Ulster 

CI  Channel  Is 

Bt  Breakiast  Television 

C4  Channel  4 

Askit  powders: 
Bic  Razors: 
Blue  Stratos: 
Cidal  soap: 
Mandate: 
Oil  of  Ulay: 
Old  Spice: 


So,  G 

Ln,  WW,  NE,  We,  B 
All  areas 
Bt,C4 
All  areas 
So 

All  areas 


Oxy  Clean  cleaner  pads:  Lc 
Philishave:  All  areas 

Remington  Micro-Screen  shavers:  J-.'A  areas 
Revlon  Scoundrel:  All  areas 

Sanatogen:  Bt 
Seven  Seas  Health  Care  cod  liver  oil: 

M,  WW,  A 

Simple  soap  &  skincare:  Ln,  M,  A,  C4 

Sinutab:  All  areas 

Vichy  Equalia  2000:  C4  (M) 

Yardley  Lace:  Ln,  M,  Lc,  So,  A,  C4 
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Maybelline  cosmetics  have  been 
repackaged  to  feature  a  terracotta  and 
cream  livery. 

A  range  of  eye  and  cheek  shades 
called  conjuring  tricks  has  been 
introduced  for  Christmas.  Packaged  in 
Christmas  red  palettes,  the  range 
comprises  three  colours  —  mauve  magic, 
sapphire  spell  and  brown  bewitch.  Each 
palette  (£4.99)  contains  powder  blusher, 
powder  eye  shadow,  ultra  lash  mascara,  a 
mini-eyeliner  pencil,  blusher  brush  and 
flock-tip  applicator.  Conjuring  tricks  is 
designed  to  appeal  to  18  to  24  year  olds. 
Plough  (UK)  Ltd,  101  Wogmore  Street, 
London  Wl. 


Satin  offers  with 
Aviance 

To  strengthen  Aviance  Night  Musk's 
advertising  line,  "Put  it  on  and  have  an 
Aviance  night,"  Cheseb rough-Pond's  are 
offering  a  lingerie  item  to  consumers  who 
purchase  a  25ml  eau  de  toilette  atomiser. 

The  promotion  —  satin  cami-knickers 
—  is  available  for  £6.95  (including  p&p) 
with  proof  of  purchase.  Deliveries  are 
promised  within  10  days  of  receipt  of  order 
to  ensure  items  are  received  by  Xmas. 

A  special  promotional  parcel 
containing  18  atomisers  with  a  display 
card  depicting  the  offer  is  available  for 
£38.15.  All  the  sprays  contain  a  special 
offer  leaflet  within  the  carton.  Prince 
Matchabelli,  PO  Box 242,  Consort  House, 
Victoria  Street,  Windsor,  Berks  SL41EX. 


Potters  New  Year 
soap  bargains 

Potter  &  Moore  have  two  bath  time 
promotions  for  the  New  Year. 

The  first  is  a  227g  bath  soap  for  £1.25. 
It  is  available  in  all  five  fragrances  and 
boxed  with  a  peel-off  label  featuring  the 
offer. 

The  second  offer  is  in  the  two  "top- 
selling"  fragrances  and  features  a  290ml 
size  of  foaming  bath  oil  in  scented 
geranium  and  herbal  creme  bath  for 
£1.30.  Both  products  are  in  a  bell-shaped 
bottle  with  black  cap  and  come  in  12s. 

The  company  are  supporting  their 
Christmas  sales  with  a  full-colour  Press 
campaign  in  November  and  December, 
bringing  their  total  1984  spend  to 
£100,000.  The  advertisement  features  the 
herbal  and  classic  scented  geranium 
ranges,  and  will  appear  in  full  and  half 
page  formats  in:  She,  Options,  Woman's 
Journal,  Womans  World,  Telegraph 
magazine.  Potter  &  Moore,  Lincoln  Road, 
Werrington,  Peterborough  PE4  6ND. 


Beauty  Shapers 
range  grows 

Vestric  have  made  a  number  of  additions 
to  their  Beauty  Shapers  range  to  now 
include:  baby  sponge  £0.26,  beauty 
sponge  £0.31,  bath  sponge  £0.43, 
synthetic  pumice  (assorted  colours)  £1.19, 
toe  separators  (assorted  colours)  £0.59, 
lambswool  puff  £1 .36,  real  down  puff 
£1.88,  natural  cosmetic  sponge  £1.36, 
foam  puffs  (three)  £0.38,  cosmetic  foam 
sponge  £0.52,  natural  pumice  £0.66, 
cosmetic  mirror  £0.57,  velour  puff  £1.19, 
styptic  pencil  £0.41,  mini-emery  boards 


£0.24,  headband  £1.88  and  face  cloths 
(£0.31,  £0.43,  £0.55,  £0.67,  £0.74).  A 
complete  beauty  range  display  stand  has  a 
trade  price  of  £31 .89. 

The  hair  care  range  comprises:  vented 
hair  brush  (assorted  colours)  £0.52,  tight 
curl  finish  hairbrush  £1.47,  loose  curl  oak 
finish  hairbrush  £1.47,  hair  flo  hairbrush 
(assorted  colours)  £0.95,  blo-style  oak 
finish  hairbrush  £1.36,  mmi-blo  oak  finish 
hairbrush  £1.36,  lin  bottle  oak  finish 
hairbrush  £0.95  and  cushion  oak  finish 
hairbrush  £1.63.  A  pre-packed  unit  costs 
£35.34  a  (trade). 

Additions  to  the  Beauty  Shapers 
scissors  range  are:  manicure  straight 
scissors  (assorted  colours)  £2.22, 
manicure  curved  scissors  (assorted 
colours)  £2.22,  baby  scissors  £0.66,  toe 
nail  scissors  £0.51,  5in  short  blunt  scissors 
£2.14,  hairdressing  scissors  £3.71,  5in 
household  scissors  (assorted  colours) 
£1.12  and  6!4in  household  scissors  £1.70. 
A  scissors  pre-packed  unit  costs  £51 .66  at 
trade  price.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA72PE. 


Protein  power 

Super  Body  Power  and  Dolomite  tablets 
are  now  available  from  Healthilife. 

Super  Body  Power  65  (336g,  £2.99)  is 
described  as  an  "instant  protein  powder" 
containing  65  per  cent  protein  and  comes 
in  natural  vanilla,  chocolate  or  strawberry 
flavours.  Super  Body  Power  90  contains  90 
per  cent  protein  and  is  available  in  natural 
flavour. 

Dolomite  tablets  (100,  £0.99)  contain 
143mg  calcium  and  66mg  magnesium. 
The  recommended  dose  is  one  three  times 
a  day.  Healthilife  Ltd,  Charlestown 
House,  Baildon,  Shipley,  West  Yorkshire . 

Vantage  baby  powder  200g  retails  at  £0.52 
and  not  as  stated  in  C&D  October  20. 


mm 


a  range  of  five  exciting  perfumed 
deodorant  body  sprays. 

Top  quality  products  at  regularly  affordable  consumer  prices. 


Distributed  by 


Merrell  &  Pardee  Ltd. 
Park  Lane  Industrial  Estate, 
Oldbury,  Wariey, 
West  Midlands  B69  4JX. 
Tel  021  541  1911  Telex  335316 
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PRESCRIPTION  SPECIALITIES 


Solpadeine  forte 
tablets 

Manufacturer  Sterling  Research 
Laboratories,  Onslow  Street,  Guildford, 
Surrey  GUI  4YS 

Description  Flat,  white,  bevelled-edge 
tablets  which  effervesce  in  water.  Each  is 
25.4mm  diameter  and  contains 
paracetamol  500mg,  codeine  phosphate 
15mg  and  caffeine  30mg 
Indications  Treatment  of  moderate  pain 
Dose  Adults:  Two  tablets  dissolved  in  at 
least  half  a  tumblerful  of  water  up  to  four 
times  a  day  if  necessary 
Children:  Not  recommended 
Contraindications  Hypersensitivity  to 
codeine  or  paracetamol 
Warnings  Patients  should  be  advised  not 
to  drive  or  operate  machinery  if  affected 
by  dizziness  or  sedation.  Effects  of  CNS 
depressants  may  be  potentiated 
Precautions  There  is  inadequate  evidence 
for  the  safety  of  codeine  in  human 
pregnancy  but  there  is  epidemiological 
evidence  for  the  safety  of  paracetamol. 
Both  have  been  used  for  years  without 
apparent  ill  effect  and  animal  studies  have 
not  shown  any  hazard.  Tolerance  and 
dependence  can  occur  with  codeine 
especially  with  prolonged  high  dose.  Each 
tablet  contains  425mg  sodium  (18.5mmol 
per  tablet)  This  should  be  taken  into 
account  for  patients  on  restricted  sodium 
Side  effects  Adverse  effects  of 
paracetamol  are  rare.  Codeine  may  cause 
constipation,  nausea,  dizziness  and 
drowsiness 

Packs  60  tablets  in  foil  strips  (£4  trade) 
Supply  restrictions  Prescription  only 
Issued  November  1984. 


Synphose  tablets 

Manufacturer  Syntex  Pharmaceuticals 
Ltd,  Syntex  House,  St  Ives  Road, 
Maidenhead,  Berks  SL6  1RD. 
Description  21  tablet  memo  pack 
consisting  of:  seven  white  tablets 
containing  norethisterone  0.5mg  and 
ethinyloestradiol  35mcg,  marked  "B"  on 
one  side,  then  nine  yellow  tablets 
containing  norethisterone  lmg  and 
ethinyloestradiol  35mcg,  inscribed 
"Syntex"  on  one  face,  then  five  white 
tablets  containing  norethisterone  0.5mg 
and  ethinyloestradiol  35  meg,  marked  "B" 
on  one  side 

Indications  Oral  contraception. 
Dosage  For  the  initial  cycle  of  therapy  one 
tablet  is  taken  from  day  five  to  25  of  the 
menstrual  cycle,  counting  the  first  day  of 
menstrual  flow  as  day  one.  No  tablets  are 

800 


taken  for  seven  days  and  then  a  new  course 
of  tablets  is  started.  Additional  precautions 
must  be  taken  for  the  first  14  days. 
Contraindications,  warnings, 
precautions  etc  As  for  other  combined 
triphasic  contraceptives,  see 
manufacturer's  Data  Sheet. 
Packs  21  tablets  (£0.85  basic  NHS). 
Supply  restrictions  Prescription  only 
Issued  November  1984. 


Zovirax 
suspension 

Manufacturer  Wellcome  Foundation  Ltd, 
Crewe  Hall,  Crewe,  Cheshire  CW1  1UB 
Description  Banana  flavoured,  whitish 
suspension  of  200mg  acyclovir  in  5ml 
Dose,  contraindications,  warnings  etc 
As  for  other  oral  preparations  of  acyclovir, 
see  manufacturer's  Data  Sheet 
Packs  125ml  (£25  trade) 
Supply  restrictions  Prescription  Only 
Issued  November  1984. 


Tagamet  800mg 


Tagamet  tablets  are  now  available  in  an 
800mg  strength  calendar  pack  (28,  £16.61 
trade)  following  the  introduction  of  a  once- 
a-day  dose  of  800mg  at  bedtime  as  an 
alternative  to  the  400mg  twice  daily  for 
duodenal  ulcer.  The  800mg  tablet  is  pale 
green,  oval,  film-coated,  engraved  "SK&F 
T800"  on  one  side,  containing  800mg 
cimetidine.  Smith  Kline  &  French 
Laboratories  Ltd,  Welwyn  Garden  City, 
Herts. 

Rite  Diet  bread 
on  ACBS  list 

Rite  Diet  gluten  free  white  bread  (400g) 
and  low  protein  gluten  free  crackers 
(150g)  are  now  included  in  the  list  of 
borderline  substances  which  may  be 
regarded  as  drugs  for  certain  conditions. 

Gluten  free  bread  is  indicated  for 
"gluten -sensitive  enteropathies  including 
steatorrhoea  due  to  gluten  sensitivity, 
coeliac  disease  and  dermatitis 
herpetiformis".  Low  protein,  gluten  free 
crackers  are  indicated  for 
"phenylketonuria,  similar  amino  acid 
abnormalities,  renal  failure,  liver  cirrhosis, 
gluten  sensitive  enteropathies,  including 
steatorrhoea  due  to  gluten  sensitivity, 
coeliac  disease  and  dermatitis 
herpetiformis".  Welfare  Foods  (Stockport) 
Ltd,  63  London  Road  South,  Poynton, 
Stockport,  Cheshire  SK12 1LA. 


BRIEFS 


Adalat  for  Raynaud's  phenomenon: 

Adalat  is  now  indicated  for  Raynaud's 
phenomenon.  The  recommended  dose  for 
adults  is  one  lOmg  capsule  three  times  a 
day,  with  subsequent  dose  titration 
according  to  response,  up  to  a  maximum 
of  20mg  (two  capsules)  three  times  a  day.  It 
should  be  taken  with  or  after  food  and  is 
not  recommended  for  children. 

Adalat  has  been  shown  to  improve 
peripheral  blood  flow  and  inhibit 
vasospasm  improving  blood  flow  to  fingers 
of  severe  Raynaud's  sufferers  and  helping 
ulcers  to  heal  in  such  patients,  say  Bayer 
UK  Ltd,  pharmaceutical  division,  Bayer 
House,  Strawberry  Hill,  Newbury,  Berks. 

Generics  (UK)  azathioprine:  Generic 
azathioprine  tablets  50mg  are  now 
available  from  Generics  (UK).  They  are 
yellow  marked  "AE  50"  on  one  side  and 
"G"  on  the  reverse.  They  come  in 
Securitainers  of  100  (£35  basic  NHS)  and 
introductory  offers  are  available  through 
wholesalers  or  direct  from  Approved 
Prescription  Services.  Generics  (UK)  Ltd, 
Station  Close,  Potters  Bar,  Herts  EN61TL. 

Sodium  Amytal  vials  repackaged:  From 
mid-November  Sodium  Amytal  injection 
250mg  will  be  supplied  in  rubber- 
stoppered  vials,  packed  in  trays  of  25  vials 
and  shrink-wrapped.  Eh  Lilly  &  Co  Ltd, 
Kingsclere  Road,  Basingstoke,  Hants 
RG122XA. 

Imuran  pack  and  marking  change: 

Imuran  tablets  are  to  be  supplied  in 
double  foil  in  a  carton  instead  of  bottles. 
The  tablets  in  cartons  are  to  be  marked 
"Imuran".  Wellcome  Foundation  Ltd, 
Crewe  Hall,  Crewe,  Cheshire  CW1 1UB. 

Abbott  blister  changes:  Ferrogradumet, 
Ferrograd  C,  Ferrograd  Folic  and 
Theograd  are  to  be  supplied  in  packs  of 
three  blisters  of  10  tablets.  Abbott 
Laboratories  Ltd,  Queensbo rough,  Kent 
ME11  5EL. 

Maalox  in  sachets:  Maalox  and  Maalox 
concentrate  are  now  available  in  packs  of 
20x  10ml  liquid  sachets  (£1.66  and  £2.22'/2 
trade  respectively).  Distributor:  Radiol 
Chemicals  Ltd,  Stepheld,  Witham,  Essex 
CM83AG. 

Fluoro-uracil  250mg  in  blisters:  a  blister 
pack  of  50  capsules  (5x  10)  replaces  the 
bottle  pack.  Roche  Products  Ltd,  POBox 
8,  Welwyn  Garden  City,  Herts  AL7  3AY. 

Wdrne  Surgical  Products'  range  of 
catheters  is  now  being  distributed  by 
Seton  Products  Ltd,  Tubiton  House, 
Medlock  Street,  Oldham,  Lanes. 
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Braun  are  spending  £5  million 
to  help  you  hit  the  high  note. 


No  one  is  going  to  miss  the  Braun  message  during  the 
ital  pre-Christmas  period.  Here's  why:- 
Iraun  Shavers. 

|     We're  spending  £1,600,000  on  two  National  TV 
jampaigns  plus  £300,000  in  print. 
Iraun  Haircare. 

|     We're  putting  £800,000  behind  our  Independent  gas 
jurlers  on  National  TV  and  £300,000  in  colour  print  for  our 
land  held  range  of  hairdryers  and  stylers. 
Iraun  Household. 

£1,200,000  is  the  figure  for  our  Multipractic  food 
irocessors  and  hand  blenders  on  National  TV  with  a  further 
:1 50,000  in  print. 
Jraun  New  Products. 

Our  new  coffee  maker  makes  its  debut  with  £150,000 


in  print.  And  we're  the  first  on  TV  with  a  £400,000  campaign 
for  our  innovative  voice  control  clock. 

Furthermore,  we're  spending  £140,000  in  print  to 
support  our  dental  products. 
Braun  Promotions. 

Customers  buying  our  shavers,  haircare  and  dental 
products  receive  free  Guy  Laroche  aftershave  or  eau  de 
toilette.  And  there  are  Braun  kitchen  scales  for  purchasers 
of  any  Braun  Multipractic  Processor. 

Plus  a  money  back  guarantee  on  all  products  bought 
between  the  1st  December  and  the  31st  January.  And  it's  just 
a  matter  of  displaying  our  exciting  POS  material  and  Braun 
will  do  the  rest. 

Trust  Braun  to  give  you  the  support  right  along 
the  line. 


Anglia  Photo  Works,  Cambridge  Colorama  Processing 

Laboratories,  London 


Nashua  Photo  Products, 
Paignton 


way 


to  Gold! 


We  are  delighted  to  announce  that 
*ee  more  laboratories  have  earned 
i  Kodak  Silver  Award  for  Quality 
•  the  high  standard  of  work  they 
hieved  duringjuly  and  August. 

Our  warmest  congratulations  to 
im  for  achieving  the  Kodak  Point 
indard  for  those  months. 

They  are  now  well  on  their  way  to 
Ota-finishing's  highest  honour,  the 
)dak  Gold  Award  for  Quality,  and 
:  are  looking  forward  to  a  photo- 
ishfor  Gold! 

BLE  OF  MERIT,  AUGUST  1984 
Anglia  Photo  Works,  Cambridge 
Colorama  Processing 
Laboratories,  London 
Colourcare  International, 
Chester 

Colourcare  International, 
Downton 


Colourcare  International, 
Liskeard 

Fotomatic,  Leigh-on-Sea 
Grunwick  Processing 
Laboratories,  Borehamwood 
Nashua  Photo  Products,  Paington 
Regency  Film  Services,  Enfield 

THE  KODAK  AWARDS  FOR  QUALITY 

The  competition  is  open  to  all 
independent  photofinishers  who  use 
Kodak  'Ektacolor'  Paper  and 
formulated  Chemicals. 

Kodak  and  its  subsidiary 
companies  are  excluded. 

All  photofinishers  who  regularly 
and  continuously  return  full  sets  of 
quality  monitoring  strips  to  the 
Kodak  Monitoring  Service  are 
automatically  included  in  the  scheme 
which  runs  from  April  to 
December  1984. 


<S#nt\e-  It's  on  'Kodak' paper. 
It  makes  your  pictures  better. 


Kodak  and  Ektacoloi  aietiade  marks 


Two  more 
winners  join  the  team! 

New  ProSport  strapping  is  a  revolutionary  new  strapping 
for  the  active  sportsman  or  woman. 
Available  in  flesh  and  white  lor  all  sports. 
The  ProSport  athletic  supporter  has  been  designed  for 
comfort  and  good  looks. 
With  high  profit  in  the  sports  field,  you  can't  afford  to  lose. 
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THE  SPORT  SUPPORT 
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THE  SPORT  SUPPORT 


THE  SPORT  SUPPORT 


/%?      by  Setori  Leaders  in  the  sport  health  care  field. 
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Trend  to  35mm 
compact  style 
in  Cologne 

Photographic  companies  from  the 
UK  formed  the  second  largest  group 
of  exhibitors  at  the  18th  photokina' 
held  recently  in  Cologne,  leading 
the  USA,  France  and  Italy. 

The  British  stands  were  not  grouped 
into  one  area  but  distributed  between  what 
might  be  referred  to  as  amateur  and 
professional  interests.  The  division 
appears  to  have  been  practical.  The 
concensus  of  opinion  on  the  professional 
side,  which  included  motion-pictures  and 
video  as  well  as  photo-finishing  and 
laboratory  equipment,  was  that  although 
there  may  have  been  fewer  visitors  in  that 
sector,  the  "quality"  was  better  and 
exhibitors  were  freed  from  the  leaflet 
collectors  and  discarders. 

The  dominant  trend  now  appears  to  be 
towards  the  35mm  compact  style  of  camera 


PHOTOKINA 


by  Stanley  W.  Bowler 


with  various  complexities  of  function,  from 
the  simplest  to  those  featuring  auto-focus, 
auto-wind  and  built-in  flash.  Less  was 
made  of  innovations  or  spectacular 
features,  but  more  emphasis  was  put  on 
their  incorporation  in  prospective  new 
models.  An  amusing  description  for  a 
fixed-focus  short  focal-length  lens  was  the 
legend  "focus-free".  Provision  in  new 
models  will  be  made  to  further  simplify 
customer  usage. 

One  manufacturer  sounded  out  a 
warning  note  when  he  said:  "It  is  estimated 
that  there  are  more  than  a  million  unsold 
cameras".  This  was  in  connection  with 
cameras  in  the  lower  price  brackets,  eg 
110s,  etc,  but  he  did  not  specify  whether 
this  was  in  manufacturers'  stocks  or  on 
dealers'  shelves.  This  suggests  that  there 
may  be  fewer  new  models  in  the  next  six  to 
nine  months. 

Camera  manufacture  of  all  types  now 
seems  to  be  firmly  established  in  the  Far 
East,  ranging  from  Singapore,  to  Taiwan, 
China  and  Japan.  Among  some  very 
attractive  ranges  of  disc  and  35mm 
compact  cameras  are  those  from  Konica 
with  a  high  standard  of  quality  and 


The  new  Konica  pop-10  was  shown  at 
photokina  —  a  smaller  and  lighter  upbeat 
version  of  the  pop.  The  pop-10  will  be 
available  in  March  1985 


presentation. 

In  the  professional  section  there  were 
several  "mini- labs".  Conservation  of 
energy  and  water  supplies,  with  an  eye  on 
environmental  problems,  seems  to  have 
occupied  suppliers'  minds  quite  seriously. 

In  all  continental  exhibitions  frames 
and  mounts  are  always  well  featured:  at 
photokina,  for  instance,  usually  one 
complete  gallery  is  devoted  to  them.  These 
seem  to  be  a  sensible  additional  line  to  an 
outlet  handling  large  quantities  of  D&P. 

On  the  whole,  not  a  very  exciting 
photokina,  with  fewer  novelties  (excluding 
video-disc-type  still  cameras  that  seem  to 
be  still  some  time  away  from  being  both 
practical  and  acceptable),  but  one  with 
much  greater  sense  of  commercial 
importance. 


yesterday! 


From  ONE  to  whatever  quantity  then  use  our 
SUPERFAST  service  for  a  complete  range  including 
DATING  •  TIMING  •  CODING  •  NUMBERING  etc  . 

Send  for  furtherdetaiis  and  brochure 


JOHN  T.CLARKE  &SON  LTD  % 


BATTERSEA  RD.  HEATON  MERSEY  STOCKPORT.CHESHIRE  SK4  3EN 
TELEPHONE  061  432  9451 

LONDON  OFFICE     31  HOX  TON  SQUARE       LONDON  N1  6NP    TEL  01  739  6956 


SHOPFITTING  EQUIPMENT 


ZAF  complete  shopfitting  systems, 
counters  and  showcases  for  the  modern 
pharmacy 

IN. P  A.  AND  NUMARK  APPROVED) 


ZAF  LIMITED 

RADFORD  COURT,  ILKESTON  ROAD 
NOTTINGHAM  NG7  3HD 

Telephone:  (0602)  780808    Telex:  377739 


FREE 
QUOTATIONS 


COMPETITIVE 
PRICES 


FREEPOST 
Nottingham  NG88BR 


me  •  lemsip  •  strhoug  THE  test  OF  TIME  •  IE 

+ 

•PRIZE  DRRN- 


WINNERS 


FIRST  PRIZE  £100  -  LT  01 


SECOND  PRIZES  of  £20 
XY  10.36  LT  22.09  XY  03.25 

AZ  16.07  XY  07.19  AZ  04.10 

LT  10.04  XY  20.23  LT  14.41 

LT  04.34 

CONGRATULATIONS  FROM  THE  BRAND  LEADER  -  LEMSIP 
Winners  will  be  confirmed  by  post  and  prize 
cheques  will  be  despatched  direct  to  the  address 
shown  on  the  counterfoil. 


Chemist  &  Druggist  3  November  1984 


805 


UNICH! ,)  ,  ONVENTION 


Chairman  Norman  Sampson  opens  Unichem's  largest  ever  convention,  attended  by  over 
350  delegates.  Seated  (right  to  left)  are  Peter  Dodd,  managing  director,  David  Mair, 
deputy  chairman,  and  Kelvin  Hide,  operations  director. 


If  BP  does  not  guarantee 
generic  quality,  what  does? 

British  Pharmacopoeia  specifications  are  insufficient  to  ensure 
the  quality  of  generic  drugs,  Mr  Andrew  Kay,  MPS.  marketing 
manager  of  CP  Pharmaceuticals,  told  delegates  at  the 
Unichem  Convention.  At  present  the  pharmacist's  responsiblity 
for  the  quality  of  generic  products  dispensed  is  purely 
professional.  But  that  might  change  if  substitution  became 
legal.  Are  pharmacists'  current  standards  good  enough? 

Every  time  a  pharmacist  is  presented  with 
an  open  generic  script  a  decision  has  to  be 
made  which  of  the  multitude  of  available 
brands  should  be  used  to  fill  it. 

A  visual  examination  of  a  product  can 
give  a  few  clues  to  guality  —  for  many  it  is 
a  major  criterion  —  but  is  it  sufficient? 
Likewise  most  generic  preparations  have  a 
BP  monograph,  but  what  does  it  actually 
mean  and  how  can  it  be  relied  upon  as  a 
measure  of  guality? 

The  introduction  to  the  BP  says:  "The 
Pharmacopoeia  provides  a  publicly 
available  statement  concerning  the  guality 
of  a  product  that  is  expected  to  be 
demonstrable  at  any  time  during  its 
accepted  shelf  life;  it  does  not  provide  a 
collection  of  minimum  standards  with 
which  a  manufacturer  must  comply  before 
release  of  a  product." 

The  B.P.  provides  a  base  upon  which 
to  build  guality,  said  Mr  Kay.  It  does  not 
itself  provide  a  guarantee  of  total  guality. 
The  BP  goes  on  to  say:  "The  prudent 
manufacturer  will,  where  considerations  of 
product  stability  demand,  apply 
specifications  that  may  be  more  exacting 
than  those  laid  down. . ." 

BP  monographs  also  allow  guite  wide 
variations  in  specifications.  The  15  per 
cent  variation  allowable  for  phenytoin, 
which  has  a  particularly  narrow 


Mr  Andrew  Kay,  MPS 


therapeutic  index,  can  make  the 
difference  between  no  therapeutic 
response  and  toxicity.  "A  responsible 
manufacturer  will  always  apply  tighter 
limits  to  ensure  only  minor  variations  in  the 
content  of  active  ingredient. 

"Inadeguacies  such  as  these  in  BP 
specifications  have  long  been  recognised 
by  Regional  Health  Authorities,  and  led  in 
part  to  the  establishment  of  regional 
guality  control  laboratories,"  Mr  Kay  said. 
"Information  on  the  guantity  of  material 
rejected  is  not  published,  but  we  believe 
the  rejection  rates  are  high  enough  to 
justify  their  continued  existence." 

If  the  BP  specification  is  insufficient, 
what  steps  can  the  pharmacist  take  to 
ensure  guality?  One  obvious  answer,  Mr 
Kay  pointed  out,  is  to  check  whether  the 


company  is  an  approved  supplier  to 
RHA's.  But  there  are  other  pointers. 

With  the  greater  number  of  potent 
generics  now  becoming  available,  the 
likelihood  of  adverse  reactions  also 
increases.  The  guestion  must  always  be 
asked,  said  Mr  Kay,  whether  the  effect  is  a 
clinical  response  to  the  active  ingredient, 
or  due  to  a  defect  in  the  product.  Such  a 
guestion  cannot  be  answered  without 
medical  and  pharmaceutical  support,  he 
maintained.  "Every  ethical  manufacturer 
makes  this  service  available  —  why  should 
generic  suppliers  be  any  different?" 

Most  community  pharmacists  have  at 
some  time  been  asked  to  identify  a 
product.  Identicoding  solid  dosage  forms 
to  identify  both  supplier  and  product  is  not 
a  BP  reguirement,  Mr  Kay  pointed  out. 
"The  responsible  manufacturer  will, 
however,  make  the  necessary  investment 
in  tooling  to  identicode  all  his  products." 

The  pharmacist  must  also  ensure 
consistency  of  the  products  he  supplies. 
BP  specifications  seldom  make  any 
reference  to  excipients  or  methods  of 
manufacture,  Mr  Kay  said.  Such  physical 
properties  can  affect  bioavailabilty. 

It  is  not  unknown  for  a  supplier  who  is 
not  a  prime  manufacturer  to  switch  from 
one  source  of  bulk  tablet  to  another.  And 
this  leads  to  the  guestion  of  whether 
products  are  UK  manufactured,  or 
whether  the  company  is  merely  an 
importer  and  packer. 

"The  securing  of  a  product  licence, 
whether  the  product  is  of  UK  or  overseas 
origin,  is  essentially  a  paper  exercise,"  Mr 
Kay  said.  "The  product  must  meet  BP 
specification  and  for  a  generic  data  must 
be  provided  that  shows  eguivalence  with 
the  branded  original.  The  licensing 
authorities  are  not  always  in  a  position  to 
confirm  every  detail  on  an  application. 
This  can  only  be  achieved  through  site 
inspection  by  the  Medicines 
Inspectorate." 

In  1974  there  were  some  200  overseas 
companies  supplying  the  UK  market  who 
were  awaiting  inspection.  This  has  now 
reached  over  900,  and  the  rate  of  additions 
is  greater  than  the  rate  of  inspection. 

Would  pharmacist's  attitudes  over  the 
guality  of  generics  alter  if  he  were  legally 
as  well  as  professionally  responsible  for 
the  product  supplied?  A  likely 
prereguisite  for  generic  substitution  is  that 
the  legal  responsibility  for  the  guality  of 
substituted  product  would  fall  on  the 
pharmacist.  This  ^s  currently  the  case  in 
the  USA  where  substitution  is  legal. 

"Are  pharmacists'  current  standards 
good  enough,"  asked  Mr  Kay.  "Should  his 
guality  safeguards  in  the  discharging  of 
his  existing  professional  responsibility  be 
any  less  demanding  than  if  he  were  legally 
responsible?" 
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Increasing  OTC 
sales  —  two 
methods  of 
approach 

Much  has  been  made  of  a  trend 
towards  self-medication  for  minor 
illnesses,  and  the  increased  OTC 
opportunities  that  it  should  bring. 
But  the  size  of  the  market  has 
remained  virtually  static  since  1979. 
"What  is  the  reality?"  asked  Norman 
Thomason,  commercial  director  of 
Reckitt  &  Colman's  pharmaceutical 
division. 

Although  half  the  population  pay 
prescription  charges,  they  are  the 
healthier  sector  of  the  community  and 
account  for  only  25  per  cent  of  dispensed 
prescriptions.  The  remaining  75  per  cent, 
who  might  have  considered  self- 
medication,  are  still  obtaining  treatment 
for  minor  ailments  through  the  NHS.  Will 
there  be  a  switch  by  such  people?  Highly 
unlikely,  said  Mr  Thomason. 

Some  73  million  prescriptions,  just 
over  20  per  cent  of  the  total,  were  issued 
for  possible  minor  conditions  in  1981, 
according  to  the  Medical  Data  Index. 
However  governments  worldwide  are 
moving  to  contain  escalating  health  costs. 
Health  authorities  in  Ireland  and  Holland 
have  set  up  "negative  lists"  of  products 
which  are  not  reimbursed  if  prescribed.  In 
Germany  doctors  are  restrained  from 
prescribing  for  certain  therapeutic 
categories:  colds,  sore  throats, 
constipation  and  travel  sickness. 

"Twelve  months  on  the  government  is 
on  target  to  achieve  its  intended  level  of 
saving  of  DM  450m,"  said  Mr  Thomason, 
"with  savings  of  DM  300m  in  the  first  year. 
During  this  period  the  public  spent 
DM  190m  on  negative  list  products,  so  the 
overall  loss  to  the  industry,  and  to 
pharmacy,  is  in  the  region  of  DM  100m." 
Visits  to  the  doctor  for  minor  colds  fell 
from  31  per  cent  prior  to  the  introduction 
of  the  list,  to  24  per  cent  12  months  later, 
and  the  number  of  people  treating  colds 
with  a  non-prescription  medicine  has  risen 
from  15  to  31  per  cent. 

In  France  four  anti-fungal  preparations 
have  been  "switched"  from  prescription 
only  to  OTC  to  allow  their  use  for  vaginal 
infections.  The  suitability  of  the 
ingredients  for  such  a  use  cannot  be 
mentioned  in  the  UK  due  to  legislative 
restrictions,  although  it  is  available  OTC. 
In  Sweden  1  per  cent  hydrocortisone 
cream  was  made  available  for  mild  eczema 


Mr  Norman  Thomason 


over  a  year  ago.  The  majority  of  purchases 
of  small  packs  are  made  by  people  who 
previously  bought  a  less  efficacious  non- 
prescription product. 

Unlike  Germany,  there  has  been  no 
reduction  in  the  number  of  patients 
visiting  doctors  with  skin  problems.  Sales 
on  small  packs  have  multiplied  by  seven 
times,  with  the  typical  consumer  being  a 
well-educated  married  woman,  who  seeks 
information  in  newpapers  and 
advertisements.  "Interestingly  there  was  no 
mention  of  the  pharmacist  in  an 
assessment  of  how  to  treat  her  condition," 
said  Mr  Thomason. 

There  is  another  area  that  offers 
potential  for  pharmacists,  and  that  is  the 
recovery  of  sales  of  GSL  products  sold  at 


outlets  other  than  pharmacy.  Short  of 
legislation  it  is  likely  to  be  a  slow  process, 
but  the  National  Pharmaceutical 
Association  have  made  a  start  with  their 
"Ask  your  pharmacist"  campaign.  "How 
long  it  will  take  to  change  public  attitudes, 
to  establish  the  role  of  the  pharmacist  in 
the  community  is  a  matter  of  conjecture. 
My  worry  is  how  many  pharmacists  live  up 
to  the  standards  the  adverts  promise. 

"So  while  the  NPA  campaign  is  a  useful 
start,  it  is,  from  experience,  likely  to  be  a 
long  slow  and  costly  process.  You  could 
help  by  getting  rid  of  all  the  rubbish  on 
your  shop  door,  and  convert  the  space  to 
give  a  very  positive  message,  Like 
'Welcome  to  your  medicines  advice 
centre'.  But  make  sure  you  live  up  to  it." 

Space  allocation  to  medicines  is 
deplorably  small  in  pharmacies  and  needs 
rethinking,  he  said.  If  better  allocated 
people  would  take  more  notice.  "Are 
ethical  considerations  helping  or 
hindering  progress?"  he  asked.  "You  were 
required  to  sell  analgesics,  for  example, 
under  supervision,  and  generally  they  got 
put  out  of  sight.  Out  of  sight  is  out  of  mind 
and  an  opportunity  to  take  these  sales  was 
virtually  lost.  You  may  say  we  have 
protected  the  public,  but  they  are  buying 
just  as  many  analgesics,  albeit  in  smaller 
packs  and  from  other  outlets." 


A  matter  of 
professionalism 

Parts  of  the  pharmaceutical 
industry  do  not  consider  the 
community  pharmacist  to  have  the 
same  professional  standing  as  the 
medical  practitioner. 

That  point  was  unwittingly  made  by  Mr 
Rodney  Royston,  marketing  and  sales 
director,  Allen  &  Hanburys,  following  a 
talk  on  the  industry's  role  in  medical  and 


Mr  Rodney  Royston 


patient  education. 

Advertising  to  the  pharmaceutical 
profession  generally  failed  to  give  any 
product  information,  and  company 
representatives  were  little  better.  Why  was 
this?  a  delegate  asked.  Mr  Royston 
admitted  there  was  a  tendency  for  reps  to 
think  pharmacists  are  not  interested  in 
information.  "They  tend  to  talk  business 
and  talk  discounts,"  he  said,  "but  you  do 
get  a  data  sheet."  This  was  disputed  by 
some  pharmacists  present. 

Allen  &  Hanburys  have  recently  won  a 
gold  medal  in  the  BMA  film  awards  for  a 
film  called  "The  wheezy  child",  but  this 
film  would  not  be  made  available  to 
pharmacists.  "It  is  for  a  professional 
audience  only  and  is  very  critical.  It  is 
made  by  doctors  for  doctors,"  said  Mr 
Royston.  "There  are  other  films  which  are 
available  to  the  general  public." 

Mr  Royston  has  perhaps  unwittingly 
told  us  what  he  thinks  of  us,  another 
delegate  suggested.  "Perhaps  if  nothing 
else  comes  out  of  this,  we  must  go  back 
and  tell  the  pharmaceutical  industry  that 
community  pharmacists  are  professional 
people." 

The  pharmaceutical  industry  now  uses 
educational  material  to  create  product 
awareness,  as  advertising  budgets  are 
restricted  under  the  PPRS,  Mr  Royston 
said  in  his  talk. 
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Complications  in  diabetics 
are  still  not  understood 


Diabetic  patients  now  rarely  die  as 
a  result  ol  coma,  but  there  has  been 
a  steady  increase  in  deaths  due  to 
vascular  causes.  It  is  still  not 
understood  why  75  per  cent  of 
diabetics  have  cardiovascular 
complications,  and  a  life 
expectancy  reduced  by  30  per  cent, 
Dr  Bruce  Campbell,  scientific 
director.  Servier  Laboratories,  told 
the  Convention. 

The  problems  of  hyperglycaemia 
disappeared  with  the  advent  of  insulin 
injections  in  1922,  but  diabetics  now  suffer 
from  retinopathy,  renal  failure,  decreased 
peripheral  circulation  and  nerve  function, 
and  coronary  heart  disease.  It  had  been 
assumed  these  complications  would 
disappear  as  better  methods  of  controlling 
blood  sugar  became  available,  but  this  has 
not  been  the  case  —  they  may  even  get 
worse,  Dr  Campbell  said. 

On  the  basis  of  immunologic  and 
genetic  studies  diabetics  can  be  classed 
into  two  types.  Type  1,  or  insulin- 
dependent  diabeties  (IDD)  is  normally 
seen  in  juveniles.  Investigations  suggest 
that  true  insulin  deficiency  is  secondary  to 
immunologic  or  viral  induced  /J-cell 
destruction.  Type  2,  or  non-insulin- 
dependent  diabetes  (NIDD)  is  seen  in 
mature  patients  over  40. 

The  causes  of  death  are  quite  different 
for  the  two  types  of  diabetic,  Dr  Campbell 
said  (see  table  1).  For  insulin  dependent 
diabetics  renal  failure  is  the  most  common 
cause  of  death. 

One  in  four  of  all  new  cases  of 
blindness  are  diabetics  —  7  per  cent  of  all 
diabetics  are  blind  and  15,000  have 
impaired  sight.  The  longer  a  patient  has 
diabetes  the  higher  his  or  her  chances  of 
getting  retinopathy,  Dr  Campbell  said  (see 
table  2).  The  problem  is  caused  by  "leaky" 
blood  vessels  in  the  retina,  which  are 
prone  to  occlusion  by  clots.  Treatment  may 
be  difficult  although  laser  treatment  can 
be  beneficial. 

A  more  successful  operation  is  to  insert 
a  vitreous  diffusion  suction  cutter  through 
the  eyeball,  which  cuts  and  sucks  out 
damaged  material  to  "clear"  the  vision. 

Nephropathy  is  another  diabetic 
complication.  Proteinuria  is  seen  in  15  per 
cent  of  diabetics  who  have  had  the  disease 
for  more  than  20  years,  and  renal  failure  is 
seen  in  approximately  1,000  per  year  —  20 
per  cent  of  those  on  haemodialysis  are 
diabetic.  A  general  fall  in  renal  function 
over  a  period  of  time  is  seen  in  most,  but 
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Table  1 :  cause  of  death  among 
diabetics 

IDD  NIDD 

Renal  failure  50  5 

Myocardial  infarct/stroke     25  70 

Table  2:  Diabetics  with  retinopathy 

Duration  of  diabetes  —  years 

0      1-5     10      15      20  25 
%  with  retinopathy 
6.4     13      25      39      58  65 


not  all,  diabetics. 

Treatment  is  again  difficult  although 
there  is  some  hope  that  antihypertensive 
therapy,  by  altering  the  glomerular 
filtration  rate,  will  stop  the  progression  of 
the  condition,  he  said. 

Neuropathy  leads  to  loss  of  feeling, 
muscular  weakness,  bladder  problems  and 
impotence.  Treatment  is  symptomatic  and 
by  trying  to  reduce  the  long  term 
complications. 

Over  the  last  few  years  diabetologists 
have  been  controlling  blood  sugar  very 
closely  in  trials,  and  measuring  the  relative 
rate  of  onset  of  blindness  and  renal  failure. 
"To  their  horror  they  find  not  only  does  it 
not  improve,  but  deterioration  may  be  even 
faster,"  he  said.  Longer  term  work  is  being 
carried  out  though,  which  indicates 
complications  may  eventually  be  arrested. 

The  major  cause  of  problems  is  that  the 
muscle  wall  in  the  diabetic  becomes 
damaged  by  a  build  up  of  platelet  clots, 
narrowing  the  blood  vessel.  Basement 
membranes  thicken  up,  but  become  leaky 
and  allow  proteins  and  larger  molecules 
through.  "With  the  diabetic  you  have  a 
hyperactive  patient,  hyperactive 
coagulation  and  decreased  fibrinolysis," 
said  Dr  Campbell. 


Work  done  by  Servier  on  the  drug 
gliclazide  (Diamicron)  is  proving 
interesting.  It  does  appear  to  protect 
against  the  microvascular  changes 
associated  with  diabetic  complications, 
and  has  been  shown  to  decrease  platelet 
adhesion,  thrombosis  formation  and 
increase  fibrinolysis.  Clinical  trials  over 
two  years  have  confirmed  a  significant 
reduction  in  diabetic  redtinopathy, 
although  its  effect  on  nephropathy  is  less 
clear. 

Future  treatments  may  look  to 
pancreatic  transplants  or  immunotherapy. 
Initial  results  with  aldose  reductase 
inhibitors  have  been  encouraging.  With 
high  circulating  glucose  levels  catabolic 
reactions  in  the  body  come  into  play.  One 
pathway,  catalysed  by  aldose  reductase, 
produces  sorbitol,  which  has  been  shown 
to  concentrate  in  nerve  endings,  and  may 
possibly  lead  to  some  of  the  diabetic 
complications. 

Electronic  moves 
in  retailing 

Unichem  are  to  introduce  a  new  Prosper 
terminal,  with  a  larger  data  memory  and 
an  ability  to  download  programs  over  the 
telephone  from  a  central  computer. 

The  new  unit,  the  M445AA-20,  has  a 
32  character  LCD  display  and  a  20  key 
alpha  numeric  keyboard,  said  Mr  Derek 
Blake,  systems  director  at  Hugin. 

Other  developments  now  being 
introduced  to  the  high  street  include  the 
use  of  credit  authorisation  for  telephone 
credit  card  purchases,  and  viewdata,  he 
said. 

It's  increased  use  will  mean  customers 
can  "teleshop"  at  home. 

Increased  electronic  communication 
between  the  retailer  and  his  head  office  or 
wholesaler  will  enable  shops  to  gain 
access  to  facilities  and  information  over 
the  telephone,  through  network  computer 
services.  Customs  &  Excise  now  accept 
invoices  electronically  transmitted 
between  companies. 

But  the  most  profound  development  for 
the  retailer  will  be  the  introduction  of 
electronic  funds  transfer  (EFT),  said  Mr 
Blake.  This  will  enable  funds  to  be  moved 
from  a  customer's  bank  account  to  a 
retailer's  over  the  telephone.  The  idea  is 
for  the  customer  to  have  a  plastic  card, 
which  is  inserted  in  an  EFT  terminal,  and 
verified  with  a  personal  identification 
number  (PIN). 

"Progress  on  a  national  EFT  system  in 
this  country  is  rather  slow,"  Mr  Blake  said. 
"However  trials  in  the  UK  are  likely  to  start 
around  1987,  with  a  full  system  operational 
some  time  in  the  1990's." 
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Now  something  can  be  done 
for  mouths  as  dry  as  this* 


A  product  specially  formulated  for  the 
relief  of  dry  mouth  is  now  available. 

Salivix.  A  sugar-free  pastille  developed  in 
consultation  with  dentists.  It  actively  moistens 
the  mouth. 

Tests  have  shown  that  the  buffered  malic 
acid  stimulates  saliva  secretion— without 
damaging  the  teeth. 

Saliva  doesn't  just  improve  oral  comfort 
and  make  dentures  more  manageable.  It  also 
promotes  oral  hygiene.  Decreased  salivation 
increases  the  risk  of  dental  caries  and  mucosal 
infection. 

In  clinical  and  symptomatic  dry  mouth, 
tutti-frutti  flavoured  Salivix  may  be  taken  as 
required.  Something  positive  can  now  be  done 
for  dry  mouth. 

Thames  Laboratories  Ltd 

The  Old  Blue  School.  5  Lower  Square,  Islevvorth,  Middlesex.  TW7  (SRL. 


Salivix  is  available  only  through  pharma- 
cists and  dentists.  If  you'd  like  to  know  more 
return  the  coupon. 


To  Thames  Laboratories  Limited,  The  Old  Blue  School, 
5  Lower  Square.  Isleworth,  Middlesex,  TW7  6RL. 

I  would  like— more  detailed  information  Q 
consumer  leaflets  L  samples  Q 
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Supervision  by  'phone: 
striking  off  ordered 


A  superintendent  pharmacist  who 
relied  on  the  phone  to  oversee  three 
pharmacies  in  Wales  from  his  base 
in  Middlesex  was  ordered  to  be 
struck  off  the  Register  last  week. 

At  a  Pharmaceutical  Society  Statutory 
Committee  hearing  chairman  Sir  Carl 
Aarvold  said  it  was  clear  that  Mr  Subash 
Patel  took  his  duties  in  the  "lightest  and 
most  casual  manner." 

Mr  Patel  had  told  the  hearing  that  he 
took  on  the  post  in  March  1982  in  addition 
to  his  full-time  job  of  running  an  export 
business  near  his  home  in  Wembley. 

He  admitted  that  he  visited  the 
pharmacies  three  times  in  1982,  twice  last 
year,  with  no  visits  this  year.  But  he  felt  he 
carried  out  his  duties  satisfactorily 
because  he  kept  in  regular  touch  on  the 
telephone  with  the  non-gualified  co- 
directors  of  Vatava  Enterprises  Ltd,  trading 
as  Emmersons  of  Kenfig  Hill,  Glamorgan. 

Mr  Patel  was  appearing  before  the 


Statutory  Committee  following  the 
company's  appearance  at  Porth 
Magistrates  Court  in  February  when  it 
pleaded  guilty  to  selling  Pharmacy-only 
medicines  in  the  absence  of  a  qualified 
pharmacist  at  its  branch  in  Maerdy,  mid- 
Glamorgan  in  June  1983.  It  was  fined  £300 
with  £86  costs. 

Sir  Carl  Aarvold,  chairman  said  it  was 
clear  control  of  the  pharmacies  hardly 
entered  into  Mr  Patel's  thoughts.  "His 
responsibility  as  superindent  was  little 
short  of  a  complete  farce." 

The  Committee  was  also  very 
concerned  about  the  conduct  of  the 
company  but  did  not  have  a  complete 
picture  of  how  it  was  operating  its 
pharmacies.  It  postponed  judgment  for  12 
months  to  enable  inquiries  into  the 
company's  conduct. 

Mr  Josselyn  Hill,  for  the  Society,  said 
that  an  assistant  at  the  pharmacy  sold 
Tyrozets  and  Benylin  expectorant  to  a 
customer  acting  for  a  Society  inspector, 


shortly  before  closing  time  after  the 
pharmacist  had  gone  home.  The 
pharmacist,  Miss  Chui  Wan  Kam,  later 
told  the  inspector  she  had  an  arrangement 
to  leave  about  five  minutes  before  closing 
time  and  that  "firm  arrangements"  would 
be  made  in  her  absence  on  the  sale  of 
Pharmacy-only  medicines. 

Mr  Patel  wrote  to  the  Society's  chief 
inspector  that  a  member  of  staff  had  shown 
"misplaced  enthusiasm"  in  a  bid  to  boost 
falling  sales  because  a  new  branch  had 
opened  nearby. 

Mr  Patel  told  the  Committee  he 
decided  after  this  incident  that  he  could  no 
longer  carry  out  his  duties  and  asked  the 
company  to  consider  appointing  a 
superintendent  pharmacist  who  lived  in 
the  area.  He  finally  resigned  earlier  this 
week. 

Mr  Patel  agreed  there  was  no 
pharmacy  manager  in  the  branch  until 
Miss  Kam  was  taken  on  in  June  but  said  he 
accepted  the  danger  to  the  public  of 
unsupervised  sales  of  Pharmacy  only 
medicines.  A  new  superintendent 
pharmacist  had  now  been  appointed  by 
the  company. 

Mr  Patel  has  three  months  in  which  to 
appeal  against  the  decision. 


Stole  to  meet 
heavy  bills 


Boots,  and  was  eventually  appointed 


manager  of  their  Colne  branch.  In  1982, 
having  saved  £9,000,  he  obtained  a 
mortgage  to  buy  a  £36,000  house.  But  he 
soon  found  himself  in  financial  hardship 
with  the  heavy  bills  he  had  to  meet.  To 
overcome  the  problem,  he  began 
borrowing  from  the  till.  The  money  was 
repaid  with  his  own  cheques,  and  he 
delayed  banking  the  takings  until  he  knew 
his  cheques  could  be  met. 

But  in  July  last  year  he  removed  £100 
from  the  till  which  he  was  unable  to  repay. 
Next  day,  a  Boots  security  officer  made  a 
full  cash  investigation  and  discovered  what 
had  been  going  on.  "I  then  made  a  clean 
breast  of  the  situation,"  said  Mr  Byers.  He 
added  he  was  ashamed  of  what  he  had 
done,  but  said  he  always  intended  to  repay 
the  money  he  had  taken. 


Reprimand  for 
100  CD  offences 

Checks  on  two  pharmacies  owned 
by  La  Croix  Verte  Ltd  in  Jersey 
revealed  over  100  offences  relating 
to  Controlled  Drugs.  The  company 
later  pleaded  guilty  in  court  to  15 
charges  and  was  fined  a  total  of 
£300.  the  Statutory  Committee  was 
informed. 

Mr  Lionel  Learner,  owner  and 


superintendent  pharmacist,  appeared 
before  the  Committee  charged  with 
misconduct  following  that  conviction  in 
October,  1983.  The  Committee  directed 
that  he  be  reprimanded. 

Mr  Josselyn  Hill,  for  the  Society,  said 
that  a  visit  by  the  chief  pharmacist  of  the 
Public  Health  Committee  of  the  States  of 
Jersey  to  the  company's  pharmacies  in 
Temple  Court,  St  John  and  Burlington 
Parade,  St  Saviour's  Road,  St  Helier, 
revealed  contraventions  of  the  Misuse  of 
Drugs,  General  Provisions,  Jersey  Order 
1980.  They  included  failure  to  enter 
Controlled  Drugs  in  the  register  and 
failure  to  mark  prescriptions  with  the  dates 
when  they  were  dispensed. 

Mr  Hill  said  it  might  be  argued  these 
were  book-keeping  offences.  But  the 
proper  keeping  of  records  of  Controlled 
Drugs  not  only  meant  complying  with  the 
law,  but  was  essential  for  the  protection  of 
the  public.  It  was  Mr  Learner's 
responsibility  to  ensure  strict  compliance 
with  the  legal  requirements. 

He  told  the  Committee  it  had  no 
jurisdiction  over  the  company  because  it 
was  registered  in  Jersey.  But  Mr  Learner 
was  registered  in  England. 

Mr  Learner,  of  Vue  des  Champs,  Clos 
de  La  Porte,  Sion,  Jersey,  told  the 
Committee  he  was  personally  responsible 
for  three  of  the  offences,  the  remainder 
being  committed  by  the  staff.  He  agreed 
he  was  lacking  in  his  supervision  of  the 


A  former  manager  of  the  Colne 
branch  of  Boots  told  the  Statutory 
Committee  that  he  stole  from  his 
employers  to  meet  the  unexpectedly 
heavy  bills  he  received  on  his  house 
mortgage. 

Committee  chairman  Sir  Carl  Aarvold 
told  Mr  Andrew  Byers,  of  Church  Lane, 
Kelbrook,  Colne,  that  stealing  money  from 
an  employer  and  concealing  the  theft  by 
falsifying  the  accounts  in  the  tills  was  a 
well-known  story  and  led  along  a  downhill 
path.  But  Mr  Byers  had  been  helpful 
during  police  inquiries,  and  in  the 
circumstances  his  name  would  not  be 
removed  from  the  Register. 

The  Committee  directed  that  he  should 
be  reprimanded  for  his  conduct. 

Mr  Josselyn  Hill,  for  the  Committee, 
said  that  Mr  Byers  appeared  at  Reedley 
and  Clitheroe  magistrates'  court  in  August 
last  year  and  pleaded  guilty  to  stealing 
£100  belonging  to  his  employer  and 
falsifying  an  account.  He  was  fined  a  total 
of  £22,  ordered  to  pay  £100  compensation 
and  £25  costs. 

Mr  Byers  said  in  evidence  that  after 
qualifying  in  1978  he  was  employed  by 
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Controlled  Drugs  registers.  But  there 
should  have  been  stricter  supervision  by 
the  inspectorate.  There  had  been  no 
repetition  because  he  had  taken  a  much 
closer  look  at  the  Controlled  Drugs  stocks 
and  records  at  his  two  pharmacies. 

Committee  chairman  Sir  Carl  Aarvold 
said  the  company  had  been  penalised  after 
it  had  shown  "high  indifference  to  the  law". 
Unfortunately  it  was  out  of  the  Committee's 
reach.  In  Mr  Learner's  case,  the 
Committee  felt  justice  would  be  met  if  he 
was  given  a  formal  reprimand. 

Tailed  for 
trafficking 

A  pharmacist  who  qualified  in  this 
country  and  is  now  serving  a  term  of 
imprisonment  in  Canada  for  drug 
offences  was  found  guilty  of 
professional  misconduct  by  the 
Statutory  Committee  last  week. 

The  Committee  directed  that  Mr  Vartan 


Manoukian's  name  be  removed  from  the 
register  in  Great  Britain. 

Mr  Josselyn  Hill,  for  the  Committee, 
said  that  Mr  Manoukian  qualified  in  this 
country  in  1980,  after  a  year's  pre- 
registration  with  Boots.  He  then  emigrated 
to  Canada  and  opened  a  drug  store  in 
Toronto.  But  by  January,  1982,  he  was 
trafficking  in  Controlled  Drugs. 

Posing  as  a  drug  addict,  an  undercover 
officer  of  the  Toronto  drug  squad  went  to 
his  pharmacy  and  paid  $50  for  ten 
Percodan  tablets  —  used  by  addicts 
unable  to  obtain  heroin  —  and  a  quantity 
of  P2P  tablets  —  amphetamines.  A  month 
later,  another  agent  obtained  22  Percodan 
tablets  from  the  pharmacy  for  $100.  A 
search  of  the  premises  revealed  drugs  and 
narcotics  stolen  from  other  pharmacies, 
and  records  showed  124  illegal  drug 
transactions  and  43  prescriptions  which 
had  been  tampered  with. 

In  January  last  year  Mr  Manoukian 
pleaded  guilty  to  two  charges  of  trafficking 
in  narcotics,  and  was  sentenced  to  two 
years  imprisonment.  He  was  released  on 
parole  the  following  September.  He 


continued  trading,  but  employed  another 
pharmacist  to  order  his  Controlled  Drugs. 

Mr  Hill  said  he  also  continued  selling 
to  addicts.  On  December  1  last  year,  a 
police  undercover  agent  paid  Mr 
Manoukian  $160  for  a  quantity  of  Valium 
without  a  prescription.  He  was  then 
arrested,  and  his  parole  was  revoked.  On 
August  10  he  was  found  guilty  of  selling 
Valium  without  a  prescription,  and  was 
given  a  consecutive  sentence  of  18  months 
imprisonment.  He  was  also  ordered  to  be 
deported  to  this  country  after  completing 
his  sentence,  but  has  lodged  an  appeal 
against  this,  said  Mr  Hill.  He  added  that 
Mr  Manoukian's  licence  to  practise 
pharmacy  in  Toronto  had  now  been 
revoked. 

Mr  Hagop  Manoukian,  the 
pharmacist's  father,  told  the  Committee 
that  his  son's  business  was  in  one  of  the 
worst  places  in  Toronto,  where  drug 
addicts  asked  him  for  help.  His  son  was  in 
the  process  of  selling  the  business  when 
the  second  offence  occured,  and  he 
claimed  that  he  was  "set  up"  by  the 
authorities  to  put  him  in  jail  again. 
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Ring  Ursula  Saunders  at  our 
Stevenage  laboratory  on  (0438)  314461  or . 
Ernie  Greenwell  at  our  Rugeley  laboratory 
on  (08894) 2251 . 


To  Brian  Taviner,  General  Sales  Manager, 
Horizon,  FREEPOST,  ArgyleWay,  Stevenage, 
Herts  SG1  2AR 
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Reckitt  lose  the  battle 
on  Nicholas  bid 


Reckitt  &  Colmam  have  lost  their 
takeover  bid  for  Australia's  Nicholas 
Kiwi. 

Nicholas  shareholders,  meeting  in 
Melbourne  last  week,  voted  for  an 
improved  otter  from  the  American 
Consolidated  Foods  Corporation,  the 
precise  details  of  which  were  not  revealed 
till  the  meeting  itself.  CFC  would  say  in 
advance  only  that  their  offer  would  better 
Reckitt's  then-  current  A$4.20. 

CFC's  offer  emerged  as  A$5.25  post  a 
recent  bonus  scrip  issue  —  valuing 
Nicholas  at  A$453m.  Reckitt  were 
prepared  to  go  no  higher  than  A$5.15,  and 
have  now  withdrawn 

The  CFC  deal,  backed  by  the  Nicholas 
board,  gives  Consolidated  Foods  a  14.9 
per  cent  stake  in  the  company  —  the 
maximum  allowed  without  involving 
Australia's  Foreign  Investment  Review 
Board. 

CFC  had  upped  their  offer  for 
Nicholas's  interests  outside  Australia,  but 
agreed  to  leave  the  core  company  85.1  per 
cent  Australian  owned  and  listed.  CFC 
were  also  prepared  to  allow  the  current 
Nicholas  board  to  retain  their  international 

Second  Celltech 
joint  venture 
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role  in  managing  the  company. 

The  three  families  who  between  them 
control  around  45  per  cent  of  Nicholas 
Kiwi  accepted  the  board's 
recommendations  throughout  the  takeover 
battle. 

The  CFC  bid  required  a  capital 
restructuring  of  the  company,  and  so 
needed  the  approval  of  75  per  cent  of 
shareholders.  Reckitt's  current  holding  of 
20  per  cent  was  not  enough  to  block  this. 

Reckitt  had  considered  going  to 
Australian  law  to  get  an  injunction 
stopping  the  Nicholas  meeting  going 
ahead. 

They  argued  that  delaying  the 
announcement  of  the  CFC  bid  until  the 
meeting  was  open  was  unfair  to  Nicholas 
shareholders  in  that  they  would  be  forced 
to  make  "a  split-second  decision". 

"They  are  being  deprived  of  their  right 
to  make  a  choice  between  the  offers 
available,"  said'financial  director  Sir 
Michael  Colman.  However,  Reckitt's  legal 
advice  suggested  they  were  unlikely  to  get 
such  an  injunction,  so  the  attempt  was 
dropped. 

Reckitt,  accepting  defeat,  say  the 
search  for  other  acquisitions  will  continue. 


says  he  expects  revenue  to  match  running 
costs  —  funded  equally  by  both  parents  — 
within  18  months.  And  director  of 
research  and  development  Dr  Gwyn 
Humphreys  list  main  growth  areas  as 
production  of  speciality  chemicals  and 
enzymes,  particularly  for  use  in  the  food 
industry. 

The  first  Celltech  joint  venture,  set  up 
in  1983,  was  with  Boots. 

Sundays  report 
complete  at  last 

The  Sunday  trading  report  is 
complete  and  was  handed  to  the 
Home  Secretary  last  week. 

The  report  carries  "a  firm 
recommendation"  that  Sunday  and  late 
night  trading  be  legalised,  according  to 
the  Financial  Times. 

The  Home  Office  and  their  shop  hours 
committee  both  confirm  delivery  to  Home 
Secretary  Leon  Brittan,  but  neither  will 
comment  on  the  report's  contents.  Most 
likely  date  for  publication  is  now  said  to  be 
the  middle  of  November. 


Health  Secretary  Norman  Fowler  (centre) 
is  seen  here  touring  Smith,  Kline  & 
French's  HQ  in  Welwyn  Garden  City.  He 
was  shown  round  by  managing  director 
Stewart  Siddall  and  Dr  Roger 
Brirnblecombe,  vice-president  of  research 
and  development 

Ilford  first  to 
use  union  law 

Ilford  earned  themselves  a  footnote 
place  in  trade  union  history  last 
week  when  they  became  probably 
the  first  company  to  force  a  ballot 
under  this  year's  Trade  Union  Act. 

The  dispute,  at  the  company's 
Mobberley  plant,  involves  700  members  of 
the  General,  Municipal  and  Boilermakers 
union.  They've  been  operating  an 
overtime  ban  since  the  end  of  September, 
in  protest  at  changes  to  the  company's 
bonus  payment  system. 

Ilford  went  to  court  for  an  injunction 
requiring  a  ballot  to  be  held  before  the 
overtime  ban  could  continue. 

David  Warburton,  the  union's  national 
officer  for  the  chemical  industry,  says  the 
company's  act  was  "vicious",  but  remains 
confident  the  GMBU  will  win.  Ilford 
director  John  Brewer  says  the  company 
resorted  to  law  "very,  very  reluctantly" 

Kodak  free  of 
pricing  rules 

Kodak  have  been  freed  from  two  of 
the  pricing  restrictions  imposed  by 
the  1966  Monopolies  Commission. 

Kodak's  undertaking  at  the  time 
involved  limiting  their  gross  profit  to  61.5 
per  cent  of  sales,  and  the  abandonment  of 
resale  price  maintenance. 

"I  don't  quite  know  why  it  should  take 
18  years  to  have  a  review"  says  a  Kodak 
spokesman.  "But  the  market  is  obviously 
very  different  than  was  the  case  in  1966." 
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Biotechnology  company  Celltech 
have  established  a  second  joint 
venture,  this  time  in  industrial 
microbiology.  The  new  company, 
formed  by  a  £3. 2m  link-up  with  Air 
Products,  is  called  Apcel. 

Gerard  Fairtlough,  chairman  of  Apcel 
and  chief  executive  of  Celltech,  says  he 
expects  industrial  microbiology  to 
overtake  the  healthcare  market  in  size  by 
the  end  of  this  century.  Highly  specialised 
organisms  that  can  perform  new  or 
existing  functions  more  effectively  will  be 
used  across  a  broad  spectrum  of  industries 
including  food  manufacture,  agriculture, 
chemicals  and  pharmaceuticals. 

Apcel  say  they  will  build  on  Celltech's 
existing  business  to  offer  industry  contract 
research  and  development  and  develop 
new  products.  Initially  some  Celltech 
projects  for  third  parties  will  be 
transferred  to  Apcel,  with  new  projects 
commissioned  by  both  parents. 

Chief  executive  of  Apcel  and 
chairman  of  Air  Products,  Brian  Street, 


•v 


If  you  need  a  little  help  to  expand  your  business, 
then  a  NatWest  Business  Development  Loan  could  be 
just  the  ticket. 

We'll  consider  lending  you  anything  from  £2,000 
right  up  to  £250,000  to  pay  for  such  things  as  a  move  to 
bigger  premises,  or  computerised  stock  control 

And  along  with  the  money,  you'll  be  able  to  call 
on  the  wealth  of  experience  that  comes  from  lending 
no  less  than  £500  million  in  Business  Development 
Loans  last  year 

You  could  also  make  arrangements  to  benefit 
from  a  Capital  Repayment  Holiday  which  means  you 
don't  have  to  pay  anything  on  your  loan  but  interest, 
for  up  to  two  years. 


If  you'd  like  to  know  more, 
fill  in  the  coupon,  or  pick  up  a 
leaflet  from  any  branch. 

r 


NatWest 

The  Action  Bank 


Small  Business  Service 


I  would  like  to  know  more  about  NatWest 's  Business  Development 
Loan,  with  Capital  Repayment  Holiday. 

Name  


Address. 


Company. 
Position  


Please  send  this  coupon  to:  National  Westminster  Bank  PLC,  Small  Business  Service, 
FREEPOST,  Hounslow  TW4  SBR. 

|   3963CD2  I 
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iVENTS 


facing  problems' 

Glaxo  increased  sales  by  £207m  in 
the  year  to  June  30.  £190rn  corning 
from  pharmaceuticals. 

The  falling  pound  added  £24m  to  their 
sales  total  of  £914m,  but  had  "no  material 
influence"  on  trading  profits. 

Chairman  Sir  Austin  Bide  singles  out 
performance  in  the  USA,  where  sales  of 
Zantac  have  risen  £124m  to  £147m.  Zantac 
has  now  overtaken  salbutamol  as  the 
company's  biggest-selling  product. 

Group  expenditure  on  research  and 
development  is  running  at  about  £86m, 
compared  to  the  previous  year's  £76m. 

There  are  further  plans  to  expand  R&D 
in  the  UK  and  Italy,  as  both  countries 
currently  have  what  Sir  Austin  calls 
"candidates  for  further  development". 

He  also  reports  progress  in  animal 
health  and  proprietary  medicines  "...but 
Vestric  are  facing  problems  in  very 
difficult  market  conditions". 

Glaxo  have  also  reached  agreement 


with  Japan's  Tanabe  Seiyaku  to  co-operate 
on  world-wide  development  and  marketing 
of  the  Osaka  company's  new  injectible 
cephalosporin  antibiotic  —  code-named 
TA-5901,  said  to  "knock  ceftazidine  into  a 
cocked  hat". 

~'-        ^     ~  "  rT  ~       "  I 

Search  and  seize 

Booker  McConnel!  and  Dee 
Corporation,  already  involved  in  a 
takeover  contest,  were  also  in  the 
High  Court  last  week. 

Mike  Plascow,  formerly  retail 
marketing  controller  at  Booker,  resigned 
when  offered  a  job  as  head  of  marketing  as 
Dee  subsidiary  Linfood.  Booker  suspected 
he  had  transferred  confidential  documents 
with  him,  and  obtained  a  "search  and 
sieze"  order.  Solicitors  found  Booker 
documents  at  Mr  Plascow's  home  and  at 
Linfood 's  HQ. 

The  search  and  sieze  order  has  since 
been  set  aside  by  Mr  Justice  Park.  He 
ruled  Linfood  directors  had  been  "wholly 
unaware"  confidential  documents  were  on 
their  premises. 


Monday,  November  5 

Harrow  and  Hillingdon  Branch.  Pharmaceutical  Society, 

clinical  lecture  theatre.  North  wick  Park  Hospital,  at  7.30pm. 
Mr  F  H  Oliver  on  "Disease  and  food"  Buffet. 

Tuesday,  November  6 

Fife  and  Dundee  Branches.  Pharmaceutical  Society,  Fernie 
Castle  Hotel,  near  Cupar,  at  7.45pm.  Dr  Roger  Newton,  Glaxo, 
on  "Prostaglandins  as  targets  for  drug  action".  Supper 
East  Metropolitan  Branch,  Pharmaceutical  Society, 

Wanstead  Library,  Spratt  Hall  Road,  Wanstead  Ell,  at  8pm.  Dr 
John  Frank,  consultant  radiologist,  Whipps  Cross  Hospital,  on 
"Modern  diagnostic  imaging  techniques". 

Wednesday,  November  7 

Isle  ol  Wight  Branch,  Pharmaceutical  Society,  Postgraduate 
medical  centre,  St  Mary's  Hospital,  Newport,  at  7  30pm.  Mr 
David  Weaver,  area  representative  for  the  Pharmaceutical 
Services  Negotiating  Committee,  on  "The  contract". 

Thursday,  November  8 

Bristol  Branch,  Pharmaceutical  Society,  Bristol  Royal 
Infirmary,  at  7  30pm.  "Diabetes  and  its  effects". 
Edinburgh  Branch,  Pharmaceutical  Society,  36  York  Place, 
Edinburgh,  at  7  45pm  Prize  giving  followed  by  Mr  Tim  Astill, 
director,  NPA  on  "The  future  of  community  pharmacy". 
Thames  Valley  Pharmacists  Association,  postgraduate 
medical  centre,  Kingston  Hospital,  Galsworthy  Road, 
Kingston-upon-Thames.  MrB.W  Burt  on  "Pain". 
Weald  of  Kent  Branch.  Pharmaceutical  Society, 
postgraduate  centre,  Kent  and  Sussex  Hospital,  Mount 
Ephraim,  Tunbridge  Wells,  Kent,  at  8pm.  Mr  Michael  Munro, 
director,  Crown  Chemicals,  on  "Veterinary  Pharmacy" 
Hounslow  Branch,  National  Pharmaceutical  Association, 
West  Middlesex  Hospital,  Isleworth,  at  8pm  Mr  Lewis  Priest, 
member  of  the  board,  on  "Is  there  a  silver  lining?". 
Stirling  Branch,  Pharmaceutical  Society.  Terraces  Hotel,  4 
Melville  Terrace,  Stirling,  at  8pm.  Workshop  on 
counterprescribing . 


CLASSIFIED! 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbndge, 
KentTN9  1RW. 
Telephone  Tonbndge  (0732) 
364422  Telex  95132. 
Ring  Russell  Peacock  ext 
272  for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear  under 
appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£  1 1 .50  per  single  column 
centimetre,  min  30mm.  Column 
width  42mm 
Whole  Page  £990.00 
(260mm  x  180mm) 
Half  Page  k  S'.'.'iOo 
(125mmx  180mm) 
Quarter  Page  £295.00 
( 1 25mm  x  88mm) 


Box  Numbers  £2.50  extra 
Available  on  request. 


Agents 


Appointments 


AGENTS 

British  import  company  requires  first  class  agents 
experienced  in  selling  to  pharmaceutical  outlets  to 
sell  parallel  imports.  It  is  anticipated  that  work  will 
commence  in  the  near  future. 

Please  write  giving  details  of  experience,  areas 
covered  to: 

Box  C»D  ml/ 


AGENTS  REQUIRED 

Throughout  UK  wishing  to  earn  additional  commission 
selling  excellent  products  with  first  class  backup, 
marketing  and  display  materials. 
Phone:  0RTHAPAEDIC  AIDS  LTD. 
01-904 1956 
(Mr  Under  evenings) 
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A  wholly  owned  subsidiary  of  a  multi  national 
organisation  with  a  turnover  in  excess  of  sixty  million 

pounds,  seeks  additional  commission  agents  to 
operate  within  the  UK  selling  an  expensive  range  of 
toiletry,  cosmetic  and  household  consumer  goods 
items  including  own  label. 

Applicants  wishing  to  earn  additional  first  class 
commissions  selling  consumer  products  with  a  high 
level  of  demand  should  contact  by  letter. 


BARBICAN  ASSOCIATES 
313  SHAKESPEARE  TOWER, 
BARBICAN,  LONDON  EC2. 
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MANAGER 
REQUIRED 

For  new  pharmaceutical  warehouse  in 
Southern  England.  The  successful  applicant 
will  — 

•  Have  had  experience  in  organising  and 
controlling  a  high  volume  business. 

•  Be  responsible  for  engaging  all  necessary 
staff. 

•  Have  full  responsibility  to  ensure  the 
smooth  running  of  the  entire  operation. 

In  return  a  generous  salary  and  many 
benefits  will  be  offered  to  the  right  person. 

Please  reply  with  details  of  your  career  to 

BOX  C&D  3073 


AREA  SALES  MANAGER 

W  MIDS  DERBYSHIRE.  LEIC.LINC.  SHROPSHIRE.  STAFFS  AND 
WARKS. 

Distinguished  soap  and  toiletries  company  seeks  experienced  young 
representative  to  sell  toiletries  and  nail  care  ranges  to  stores  and  chemists, 
good  salary,  pension  scheme,  car  expenses  and  fringe  benefits. 
Apply  in  writing  to:  — 
The  Sales  Manager.  H.  Bronnley  and  Co  Ltd. 
10  Conduit  Street  London  W1 R  OBR. 


Shopfitting 


f Of  the 

PROFESSIONAL 

approach  to  the  Pharmacy 

trade  contact 

shopFittmq 


Heron  Rd.  Sowton  Ind.  Est.  Exeter.         Tel.  (0392)37791/2 


SHOPKIT.  Another  chance!  Some  of  you  have  yet  been  unable  to  get 
to  one  of  our  famous  "Shopkit  Sundays"  so,  just  for  you,  we  are  holding 
another  on  Sunday,  1 1th  November.  Come  and  see  us.  Take  advantage  of 
our  offer  for  you  to  buy  from  our  Basic  Shelf  Order  Sheet  at  HALF  PRICE. 
Whether  or  not  you  can  visit  us,  you  will  receive  full  details  of  SHOPKIT  by 
return  of  post  if  you  contact  us  NOW 

SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Estate,  Peterborough, 
PE3  7PN.  Tel:  (24  hour  service)  0733  265263. 


Shopfitting 


FOR  SALE 

Nearly  new  entire  pharmacy. 

Shopfittings  including  cash  till, 
illuminated  show  cases,  gondolas  etc. 

Please  phone: 
01-370  4333 


(LuxLiime 
im.p.a.  &  numark  approve 


SHOPFITTING 
SERVICE 


FREE  PLANNING  AND  ADVICE. 
FOR  YOUR  SHOPFITTING 
PROJECT. 

Contact:  — 
LUXLINE, 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525  381356. 


LEXDRUM 

0626  832308 


WE  OFFER  A /PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

Chappie  Rd.  Bovey  Tracey.  Devon. 

0626  832308 


DETR0I1 
DISPLAY 
SHELVING 


A  new  pharmacy  can 
be  yours  for  £18.33 
par  weak  (laaaa  rats) 
fitted  free 
Recommended  by 


NUMARK 


K.H  WOODFORD  £»  CO  LTD 
Rjng  Now  0202,  36272 


SH0WRAX 
GONDOLA 

1  year  old. 
Under  half 
price. 
£500 

Tel: 

07373  60824 


Stock  for  Sale 


R&M  Taylor 
Wholesale  Ltd 

46  Bruntcliffe  Road,  Morley,  Nr.  Leeds. 
Large  selection  of  French  perfumes, 
aftershave  and  toiletries  at  discount 
prices. 
Hours  of  opening: 
8  30  to  5pm  Monday  to  Friday 
8  30  to  1.30pm  Sundays 
Tel:  0532  522171 


ALA  Ml  IMPORTS  &  EXPORT  LTD 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels  Jac 
handloom  towels,  pillow  cases 
yellow  dusters,  facecloths,  baby 
nappies,  terry  socks. 


^ULK  INQUIRIES  WELCOME 


H0PEGLADE  HOUSE 
19.  23  KINGSLAND  ROAD 

LONDON  E2  8AA 
Tel:  01  729  5501  (4  lines] 
Cables  SUNAMtX  LONDON  Telex  893903  ALAMI  C 
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Stock  for  Sal© 


NEW  COSMETICS 
&  PERFUMERY 
CASH  &  CARRY 

Wholesalers  and  importers,  Exporters  of: 
Perfumes,  Cosmetics,  Toiletries  and 
Chemist  Sundries. 


Landed 

LINES 


UNBRA 


aperies  LINES 


Come  and  visit  us  at: 
77  SOUTH  LAMBETH  ROAD, 
LONDON  SW8. 
Telephone:  01-582  31 22 

Opening  hours:  Monday-Friday 
8.30am-6pm. 
Late  night  Wednesday  until  7pm. 
Saturday  9am-4pm 
Sunday  8am-3pm 
Mail  order  available. 
Send  s.a.e.  for  price  list  anc 


ARGE  STOCKS  OF  ALL  BRANDED 
PERFUMES  FOR  CHEMISTS  & 
DRUGSTORES  AVAILABLE. 


GERALD  FRASER 

Wholesale 
Cosmetics 

Would  like  to  invite  all  their 
clients  to  view  their 
exciting  new  range  of 
Christmas  cosmetics  and 
perfumes 
for  1985. 

-P;  'y-rmmhton  Street 
Manchester. 

061-832  3427 
Open  9.30-5  weekdays 


BRANDED 
FRAGRANCES 

ANAIS  ANAIS  =  DIOR  = 
ROCHAS  =  ESTEE  =  FIDJI 
-  CHANEL  =  NINARICCI  = 
GIVENCHI 
SEND  OR  'PHONE  FOR 
FREE  PRICE  LIST  IN  TIME 

FORXMAS. 
TO:  NUMBER  1,  UNIT  D1 

DECOY  ROAD, 
WORTHING,  WEST 
SUSSEX  BN148ND. 

PHONE:  WORTHING  (0903) 

  213303 


PERFUMES 
& 

COSMETICS 

PROBABLY  THE 
WIDEST  RANGE  OF 

BRANDED 

& 

NON-BRANDED 
LINES 

SHURE 
ENTERPRISES  LTD 

5/7  GREAT  EASTERN 
STREET,  LONDON  EC2 
TEL  247  3122/9293 

Timings: 
Mon-Fri  10.30-6.30 
Sunday  9.00-2.30 


JUST 

PERFUMES 

457B  ALEXANDRA 
M/ENUB   RAYWFIRS  LANE, 
HARROW.  MIDDX. 
Tel:  01-866  4563 
01-868  0100 
Telex:  8954667  VBSTLX 
REF  SMY 

Largest  selection  branded 
perfumes  in  the  UK. 

Open  Sunday 
10am  to  2pm 

ONE-SIZE 
TIGHTS 

from  £3.00  doz.  plus 
VAT.  Childs  Ribbed 
tights  from  £4.66  doz 
Tax  Free.  Min.  order  10 

doz.  overall.  CWO. 
Carriage  free.  Full  price 
list  with  other  lines. 
E&RKAYE 
16/18  New  Bridge 
Street, 
London  EC4. 
Est.  40  years. 


PERFUMES 


Wide  range  of  branded  perfumes  and  toiletries  available. 
Contact:  DM  WHOLESALE  SUPPLIES  LTD, 
203  EAST  LANE,  NORTH  WEMBLEY,  MIDDX. 
TEL:  01  904  9920  /  3394 

for  our  current  price  list. 
Open  9am  —  6pm  Mon-Sat 
Late  nights  Weds  &  Thurs  to  8pm 
10am  —  2pm  Sundays. 
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Professional  Prescription 
Computer  Labelling 


MOW -A  Labelling  System  for  every  need 


£895 


£1165 


£1615 


ELECTRON  SYSTEM  -  £895  (SPECIAL  PKIt  E  TO  NPA  MEMBERS)  BKl  SYSTEM  (CASSETTE)  KR<  >M  £1 165  BBC  SYSTEM  (DISC )  FR<  )M  £161 


John  Richardson  Computer!  Ltd 


John  Richardson  Computers  Ltd.,  Unit  335-337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes.  Tel:  (0772)  323763 


Stock  for  Sale 


•  MAX  FACTOR  •  ARAM1S  • 


• 

D 
I 

M 

P 
L 

E 
S 


ONE  OF  THE  WEST  COUNTRY'S 
LEADING  SUPPLIERS  OF 
COSMETICS  PERFUMES  & 
ACCESSORIES 

•  ALL  LEADING  BRANDS 
•  DELIVERY  SERVICE 

BRISTOL  650834 

619  FISHPONDS  ROAD,  BRISTOL  (JUST  OFF  M32) 

•  ESTEE  LAUDER  •  OUTDOOR  GIRL 


FILMS 


KODAK 


TUDOR       FLASH       FILMS  FILMS 


PERFUMES  &  COSMETICS 

CHEMIST  SUNDRIES,  FILMS  &  LOTS  MORE 

Gift  sets  now  available. 


Pick  n  choose  out  of  the  biggest  selections  of  branded 
perfumery  at  competitive  prices.  For  PRICE  LISTS. 

®  01-960  0319  or  01-960  5752 


PASCOS 

425  Harrow  Road 
London  W 10  4RE 


OPEN 

MON-FRI  10am-5.30pm 
SUNDAY  10am-12.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


ORALABEL 


Orange  Computers  Ltd, 
Ruskin  Chambers,  Drury 
Lane,  Knutsford,  Cheshire 
WA16  6HA.  Tel:  0565  53417. 
NEW  HIGH  SPEED  SYSTEM 
£897.50 

•  Epson  HX-20  Micro 

•  Buffered  RX-80  Printer 

•  Enhanced  program 

•  Option  of  wholesaler  Link-up 
Oralabel  Program  (Only) 

•  For  existing 
HX-20  users 

BASIC  SYSTEM 
STIU  ONLY  £625 


SHARP  MZ80A/MZ700  | 

Computer  Labelling 
Programme 


1350  drugs  amendable  by 
user.  Linked  auto  warning, 

no  codes  to  remember, 
comprehensive  instruction 

manual. 
Programme  only  £1 15  inc 
VAT. 

Send  cheque  to  D.  I.  Ross 
and  Co,  Unit  8,  Ordsall 
District  Centre,  Salford, 
Manchester  M5  9XX. 
Telephone  061-8728421  for 
any  further  information. 


Stock  Wanted 


FRENCH  AND  ENGLISH  PERFUMES 

Wanted  for  home  and  export.  We  guarantee 
discretion  and  confidentiality.  Any  quantity 
large  or  small.  Prompt  payment. 

FGM  COSMETICS  LTD 
061  833  9652  or  telex  665941  FGM  G 


TABLET  COUNTER 
&  LABEL  PRINTER 

Ask  about  our 
interest  free 
payment  scheme. 


Phone:  Kirby  Oldham 
061-620  1421. 


LABELS 

CONTACT  THE  SPECIALISTS  IN  CHEMISTS 


SPECIAUST  SEHVICE  TO  CHEMISTS  • 
FAST  «  ECONOMIC,  FULL  DESIGN  «  ARTWORK 
SERVICE. 


Self  Adhesive  Labels  to  suit  all 
labelling  systems. 
Computer  Labels  to  meet  new  legislation  - 
Fanfold  or  Roll 

CONTACT  THE  EXPERTS' 

HARTSHEAD  LABELS  LTD. 
72  RICHMOND  STREET, 
ASHTON-UNDER-LYNE.  0L6  7BJ. 
Tel:  061-330  7566  or  5446 


Property  for  Sale 


HIGHLY 
SUCCESSFUL 

Retail  chemist  prominent  main  road 
position  in  SE  London. 

Turnover  £120,000  pa. 
with  excellent  potential  for 
expansion. 

£39.000  plus  sav. 
OFFERS  INVITED 

Telephone: 
01  764  1501 
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PEOPLE 


Scherer  award 
presented 

Dr  David  Tainsh  has  won  the 
annual  R.P.  Scherer  award  for  the 
best  paper  by  a  young  industrial 
pharmacist. 

He  was  presented  with  a  cheque  for 
£1,000  and  commemorative  certificate  by 
Scherer  managing  director  Stuart 
Maconochie,  MPS.  The  ceremony  was 
held  at  the  Pharmaceutical  Society's  HQ  in 
Lambeth. 

Dr  Tainsh  also  presented  his  paper  — 
"The  use  of  the  Diosna-Boots  mixing  probe 
in  high  speed  mixer-granulators"  —  to  an 
invited  audience. 

Currently  working  for  Merck  Sharp  & 
Dohme,  Dr  Tainsh  says  he  hasn't  yet 
decided  what  to  do  with  the  money. 


[Dr  Tainsh  (right)  with  Scherer's  Stuart  Maconochie  and  Society  president  Dr  Hopkir 
faddock 


They  all  look  remarkably  cheerful, 
considering  they've  gtit  a  26-mile  run  in 
front  of  them.  Wilkinson  Sword's  team  for 
last  weekend's  New  York  Marathon  are 
seen  here  leaving  Heathrow  —  sent  on 
their  way  by  TWA's  Paula  Marsh.  All  the 
Wilkinson  team  completed  the  course, 
despite  running  in  temperatures  of  80°. 
Fastest  time  came  from  David  Thompson, 
who  clocked  3hrs  8mins 


Can  you  spare  IQV2  hours  a  week? 


The  average  small  businessman 
spends  lOVi  hours  each  week  on  the 
administrative  work  needed  to 
comply  with  employment  law. 

These  procedures  include  sick  pay, 
VAT,  PA  YE,  National  Insurance  and 
general  employment  law.  Cost  of  the  time 
lost,  says  Stan  Mendham  of  the  Forum  for 
Private  Business  is  £40  a  week,  or  £2,000 


per  annum. 

"In  most  cases  it  would  appear  the  cost 
is  absorbed  by  doing  the  work  outside 
normal  business  hours"  he  adds.  "But  this 
isn't  always  possible." 

Mr  Mendham  also  discovered  it  takes 
over  24  hours  of  solid  reading  to  become 
au  fait  with  all  the  Government  booklets  on 
the  subject  and  he  travelled  some  127 
miles  to  collect  them  together. 


Unichem  pharmacists  weigh  in  for  a  bit  of  work  on  the  Portugese  railways.  Having  made 
it  to  the  Algarve  (courtesy  of  ABTA)  further  barriers  had  to  be  overcome  on  the  way  to  the 
Convention  hotel.  Bryan  Cozens  (left)  and  others  left  the  coach  to  help  locals  lift  the 
damaged  arm  out  of  the  way  and  clear  the  crossing  for  traffic.  The  pole  (solid  cast  iron) 
was  eventually  dumped  by  the  side  of  the  road,  to  the  distress  of  the  worker  manning  the 
crossing  —  he  obviously  realised  it  would  stay  there  for  some  considerable  time! 


APPOINTMENTS 
MPS  MP  for  LRC 

Bob  Hall,  MPS,  has  been  appointed  group 
managing  director,  UK  operations,  for 
LRC  Products  and  LRC  Industrial. 

This  is  a  new  appointment,  grouping 
the  UK  divisions  under  a  single  MD.  Mr 
Hall  has  been  with  the  company  since 
1957.  He  was  most  recently  managing 
director  of  LRC  Industrial  Holdings. 

Celltech  Ltd:  Andrew  Sandham  becomes 
product  development  manager  for 
healthcare.  He  previously  worked  for 
Amersham  International  as  marketing 
manager,  research  products. 

Chubb  &  Son:  Following  the  company's 
acquisition  by  Racal,  Sir  Ernest  Harrison, 
David  Elsbury  and  lohn  Trubee  of  Racal 
have  joined  the  board.  Sir  Ernest  replaces 
William  Randall  as  chairman. 
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A  tax  book  everybody  can  understand 

Tolley's 


TAX  GUIDE  1984=85 

PRACTICAL  TAX  ADVICE  FOR  THE  NON-EXPERT 

#  Written  in  plain  language  using 
everyday  situations 

#  Describes  all  main  UK  taxes 

#  Includes  National  Insurance 
Contributions  and  Statutory 
Sick  Pay 

#  Comprehensive  Index 

#  Experienced,  clear-thinking 
authors 

#  Written  for  businessmen,  lawyers, 
accountants,  private  individuals 
and  students 

#  Over  150  Tax  Points'  act  as 
checklists  and  tax  planning  aids 

#  Over  80  worked  examples 

$  Covers  the  many  changes  in  the 
Finance  Act  1984 

#  Quality  hardback  binding 
ISBN  0  85459  161-3  384  pages  £11.95 
Tolley  Publishing  Co.  Ltd.  Tolley  House,  17Scarbrook  Road,  Croydon,  Surrey  CRO  1SQ  Telephone:  01-686  9141 


Order  form 

To:  Tolley  Publishing  Company  Ltd.,  Tolley  House,  17  Scarbrook  Road,  Croydon,  Surrey,  CRO  1SQ  England 


Please  supply . 


.  copy/ies  of  Tolley's  Tax  Guide  1984-85 


NAME 


at  £11.95  post  free  within  the  U.K.  I  understand  that  if,  for 
any  reason,  I  am  not  satisfied  I  may  return  the  book(s)  in 
saleable  condition  within  21  days  and  obtain  a  full  refund.  POSITION 


Mv  cheque  is  enclosed  for  total  amount  of  order  £ 
Please  debit  my  Access/Visat  account  number 


FIRM 
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Registered  No.  729731  England    VAT  Registered  No.  243  3583  67    tPlease  delete  as  necessary 
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For  25  years 
the  first  choice  of  doctors 


the  most  effective  way  of  loosening  ear  wax 

CERUMOL  is  also  available  to  customers 
over  the  counter.  When  your  customers  ask  your 
advice  about  'blocked  ears',  you  know  you  can 
recommend  CERUMOL  with  confidence. 

proven  in  practice 


CERUMOL 


Cerumol  is  a  trade  mark 
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